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NOT  PREGNANT 


At  last  there's  a  pregnancy  test  you 
and  your  customers  can  both  rely  on. 


Clearblue  is  a  major  new  development  in 
pregnancy  testing. 

Using  advanced  monoclonal  antibody 
technology  it  is  sensitive  to  such  low  levels  of  the 
pregnancy  hormone  HCG,  that  it  can  even  give 
an  accurate  answer  on  the  very  day  a  period 
should  have  started. 

In  each  Clearblue  pack  there  are  two 
complete  tests  -  each  with  a  unique  sampler  that 
gives  a  clear,  unmistakable  result  that's 
completely  unaffected  by  vibration  or  sunlight. 


And  not  only  is  Clearblue  easy  to  read,  it's 
also  extremely  easy  to  carry  out.  The  sampler 
allows  urine  collection  and  testing  to  be  carried 
out  simply  and  hygienically 

The  test  comes  ready  to  use  without  the 
need  for  re-constitution  or  pipetting. 

And  in  just  30  minutes,  Clearblue  gives  a 
result  that  laboratory  tests  have  shown  to  be 
more  than  99%  accurate. 

Clearblue.  It's  the  first  home  pregnancy  test 
you  can  be  sure  your  customers  can  be  sure  of. 


CLEARBLUE 

PRE  GNANCY  TtST  SYS  r F  M 
A  Huo.  om!  reliable  resuh  in  30  minutes 


TWO  HOME  PREGNANCY  TESTS 


i;  .  i  h  n  ■  A  cleat  reliable  result  in  just  30  minutes 

For  further  information  contact  Unipath  Customer  Services  (0234)  50408.  Unipath  Ltd.,  Norse  Road,  Bedford  MK41  0QG. 
Clearblue  and  the  fan  device  are  trade  marks  ©  1985  Unipath  Ltd. 
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The  Association  of  Pharmaceutical 
Importers  appears  to  have  won  a 
•  notable  victory  over  the 

Department  of  Health  in  the  High 
Court  in  having  the  HD  scheme  declared 
unlawful.  The  DHSS  is  to  appeal  against  the 
decision  but,  meantime,  has  suspended  the 
endorsement  scheme  following  Justice  Taylor's 
declaration  last  week  that  it  contravened 
Article  30  of  the  EEC  Treaty. 

In  its  application  the  API  maintained  that 
the  scheme  amounted  to  a  measure  having  an 
eguivalent  effect  to  a  quantitative  restriction 
contrary  to  Article  30,  in  that  it  discouraged 
purchase  of  imported  drugs  by  retail  chemists. 
Justice  Taylor  said  the  scheme  wrongly 
restricted  imports.  Pharmacist  contractors, 
parallel  importers  and  generic  manufacturers 
will  be  a  limbo  until  the  appeal  is  heard. 

If  the  HD  scheme  finally  has  to  be 
abandoned  it  will  be  a  pity.  The  Government 
recognised  that  not  all  contractors  indulged  in 
parallel  importing  or  other  means  of  beating 
the  discount  scale,  and  trusted  those  that  did  to 
declare  their  interests.  It  allowed  contractors 
bettering  the  top  discount  on  the  scale  —  7.96 
per  cent  —  to  keep  a  reward  for  entrepreneural 
effort  up  to  the  12  pc  endorsement  level. 

If  the  Government  is  obliged  to  abandon, 
rather  than  just  suspend  the  scheme,  it  will 


to  replace  it  with  the  usual  averaged  discount 
recovery  following  an  inquiry.  PSNC's  chief 
executive  Alan  Smith  says  any  inquiry  will  have 
taken  place  by  this  time  next  year.  Contractors 
can  expect  to  have  any  discounts  clawed  back 
over  and  above  those  accounted  for  by  the 
discount  scale.  The  Government  has  warned 
that  its  decision  to  suspend  the  HD  scheme  does 
not  "prejudice  its  position  on  the  need  for  the 
taxpayer  to  derive  some  benefit  from  high 
discounts." 

As  Alan  Smith  says,  once  again  contractors 
will  have  gone  for  a  short  term  gam  only  to  find 
they  have  swapped  it  for  a  long-term  loss. 

No-one  seems  to  know  if  the  Government 
has  managed  to  recover  all  the  high  discounts 
taken  by  pharmacists.  At  any  rate  it  does  not 
seem  to  have  scrutinised  many,  if  any,  of  the 
books  of  parallel  importers  or  harried  any  FPCs 
into  checking  up  on  pharmacists.  What  is 
certain  is  that  if,  as  a  result  of  the  API's 
endeavours  to  uphold  free  transfer  of  goods 
within  the  EEC,  a  discount  battle  for  the 
pharmacist's  heart  and  pocket  flares  up,  the 
only  winner  will  be  the  Exchequer.  Why  are 
pharmacists  always  playing  the  philanthropist? 
Presumably  they  pay  their  taxes 
like  all  other  honest  citizens  and 
want  the  drags  bill  reduced  as 
much  as  possible. 
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DHSS  suspends  High 
Discount  scheme,.. 

The  Department  of  Health  has  suspended  the  HD  scheme  from 
]  ily  I  following  the  High  Court  ruling  last  week  (see  p5)  that 
the  discount  scheme  is  in  breach  of  Article  30  of  the  EEC  Treaty. 
The  DHSS  is  to  appeal  against  the  decision. 


The  DHSS  made  its  decision  voluntarily 
without  prejudice  to  the  Government's 
position  on  the  need  for  the  taxpayer  to 
derive  some  benefit  from  high  discounts, 
pending  the  result  of  the  appeal.  The  HD 
scheme  was  introduced  on  January  1. 

Pharmacist  contractors  had  to  endorse 
an  item  dispensed  on  an  NHS  script  "HD" 
if  they  were  able  to  purchase  it  at  a 
discount  greater  than  12  per  cent  off  the 
price  in  the  Drug  Tariff  or  a  current 
manufacturer's  list.  Below  12  per  cent  only 
the  normal  discount  scale  was  enforced. 

The  scheme  applied  to  all  discounts, 
including  free  goods,  extended  credit  and 
discounts  taken  on  parallel  imports  as  well 
as  higher  discounts  available  on  generics. 

In  practice  most  generic 
manufacturers  gave  assurances  to  the 
Pharmaceutical  Services  Negotiating 
Commitee  that  no  discounts  greater  than 
12  per  cent  off  the  Drug  Tariff  price  were 
being  given  and  so  their  products  were 
effectively  eliminated  from  the  HD 
scheme.  Up  to  now,  only  90  or  so  PL(PI)s 
have  been  issued  by  the  DHSS,  so  in 
theory,  PSNC  says  the  level  of  import 
activity  should  have  been  contained. 

PSNC's  chief  executive  Alan  Smith 
says  that  one  good  effect  of  the  scheme  has 
been  to  make  contractors  more  loyal  to 
full-line  wholesalers  and  full-line  generic 
manufacturers.  He  says  the  market  has 


& 


been  made  less  attractive  to  short-line 
wholesalers  who  have  had  to  raise 
discounts  to  unrealistically  high  levels  to 
beat  the  20  per  cent  factor  in  the  HD 
scheme.  The  alternative,  as  made  clear  by 
the  Association  of  Pharmaceutical 
Importers,  has  been  to  give  an 
uncompetitive  discount  of  around  12  pc. 

If  the  DHSS  loses  its  appeal  Mr  Smith 
forecasts  that  full-line  wholesalers  will 
become  involved  in  parallel  importing  and 
in  competitive  pricing  of  generics.  "Then 
the  DHSS  will  seek  to  recover  discounts 
across  the  board  on  an  average  basis." 

There  is  provision  in  the  new  contract 
for  annual  discount  inquiries  to  replace 
the  intermittent  ones  of  the  present 
contract.  Mr  Smith  expects  such  an 
inquiry  by  this  time  next  year. 

The  DHSS  will  not  release  figures  on 
the  number  of  scripts  that  have  so  far  been 
endorsed  "HD"  or  the  amount  of  discount 
recovered.  Mr  Smith  says  he  does  not 
know  of  any  FPC  who  has  checked 
whether  contractors  are  complying  with 
the  HD  scheme:  they  are  allowed  to  check 
the  scripts  of  5  per  cent  of  contractors. 

If  another  discounting  free-for-all 
breaks  out  Mr  Smith  says  it  will  be  another 
example  of  contractors  swapping  a  short- 
term  gain  for  a  long-term  loss." 

Such  activity  ultimately  reflects  in  the 
discount  scale  and  is  deducted  from 


contractors'  remuneration." 

Unichem's  financial  director,  Ray 
Monaghan,  says  the  company  will  wait  to 
see  what  happens.  "We  hope  the  major 
pharmaceutical  wholesalers  will  be  able  to 
stay  out  of  parallel  importing.  Market 
forces  will  dictate  whether  they  can.  "If  we 
have  to  go  in  we  will  be  very  competitive." 

Mr  Stanley  Blum,  API's  chairman,  told 
C&D  he  was  confident  that  the  market  for 
PI  drugs  would  pick  up  following  the  High 
Court  ruling  and  once  licences  start  to 
come  through  more  quickly.  API  members 
had  already  noticed  an  upturn  in  trade. 

The  market  for  PI  drugs,  currently 
worth  about  £40m,  could  grow  to  around 
10  per  cent  of  the  total  UK  prescription 
drugs  market,  Mr  Blum  predicted.  But  he 
was  fairly  confident  that  the  ruling  would 
not  lead  to  a  price  war:"  Established 
traders  realise  they  have  to  be  fair  to 
chemists  and  fair  to  themselves,"  he  said. 

Mr  David  Wright,  managing  director 
of  Macarthys  says  pharmacists  who  supply 
parallel  imports,  should  realise  that  the 
pricing  system  and  product  licences  are 
not  the  only  obstacles.  "I  wonder  how 
many  are  aware  that  the  product  supplied 
must  be  marketed  under  the  same 
proprietary  name  as  the  UK  product 
prescribed." 

Mr  Wright  says  his  comments  are 
based  on  a  recent  ruling  from  the  DHSS 
where  the  Secretary  for  Social  Services 
dismissed  an  appeal  by  a  pharmacy 
contractor  in  a  Service  Committee  case  on 
the  basis  that:  "Where  a  doctor  prescribes 
a  drug  or  preparation  by  a  proprietary 
name,  the  supply  of  a  drug  or  preparation 
which  is  pharmaceutically  the  same  but  is 
marketed  under  a  different  proprietary 
name  is  a  breach  of  paragraph  2(1)  of  the 
terms  of  service."  The  Secretary  for  Social 
Service  added  that  if  the  substitution  had 
been  agreed  with  the  prescribing  doctor 
there  would  be  no  question  of  a  breach. 

Mr  Wright  said  the  contractor  supplied 
a  product  with  identical  constituents  but 
with  a  different  coating  and  a  foreign 
brand  name  to  the  British  proprietary 
prescribed:  it  was  imported  under  the  old 
loophole  Regulations  18  months  ago. 

Mr  Smith  said  he  had  not  heard  of  this 
Service  Committee  case.  There  was  a  grey 
area  here  in  the  pharmacists'  terms  of 
service  in  that  they  are  required  to  provide 
the  drugs  ordered  by  a  doctor  on  a 
prescription  with  reasonable  promptness. 
If  the  drug  is  in  the  Drug  Tariff  it  must 
comply  with  Tariff  specifications.  If  it  was 
not  in  the  Tariff  it  was  likely  to  be  a 
proprietary  and  had  to  be  "of  a  grade  or 
quality  ordinarily  used  for  medical 
purposes."  Mr  Smith  said  he  thought  it 
unlikely  that  a  medicine  licensed  in 
Europe  would  not  fit  this  criterion. 
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Thank  goodness  for  Tipper.' 


...as  API  wins 
in  High  Court 

Importers  of  brand-name  drugs  and 
medicines  won  an  important  legal 
victory  over  the  Government  last 
week. 

Mr  Justice  Taylor,  sitting  at  the  High 
Court  in  London,  declared  that  the  High 
Discount  ("HD")  system  for  reimbursing 
chemists  dispensing  medicines  and  other 
pharmaceutical  products  on  prescription, 
was  unlawful.  He  ruled  the  two-tier  system, 
introduced  in  January,  was  in  breach  of 
Article  30  of  the  EEC  Treaty  because  it 
wrongly  restricted  imports. 

Afterwards  lawyers  for  the  Secretary 
for  Social  Services,  Norman  Fowler  said  an 
appeal  against  the  decision  was  being 
considered. 

Mr  Stanley  Blum,  chairman  of  the 
Association  of  Pharmaceutical  Importers, 
described  the  decision  as  "fantastic  —  our 
first  major  legal  victory."  He  said:  "We  are 
in  the  Common  Market  and  it  is  time  that 
the  DHSS  and  the  British  pharmaceutical 
industry  accepted  there  is  a  free  movement 
of  products  within  the  EEC." 

The  Association  had  backed  a 
challenge  against  the  Government 
brought  by  two  firms  engaged  in  parallel 
importing  —  obtaining  from  other 
countries  similar  but  cheaper  versions  of 
products  sold  in  the  UK  and  then 

PL  suspension 
for  Organon 

The  Department  of  Health  has 
suspended  the  product  licences  for 
Organon's  hydrocortisone  sodium 
succinate  injections,  lOOmg  and 
500mg. 

The  move  follows  the  discovery  of 
Norcuron  injection  in  a  batch  of  ampoules 
last  week. 

The  licences  have  been  suspended  for 
three  months  while  the  Department  of 
Health  investigates  the  mistake. 

Organon  have  written  to  all 
pharmacists  and  dentists  (who  sometimes 
carry  a  small  stock)  asking  them  to  return 
all  stocks  of  the  drug. 

Alternative  suppliers  are  Upjohn  or 
Glaxo. 

The  drug  is  mainly  used  in  hospital. 

Pharmacists  requiring  advice  should 
contact  the  DHSS  defect  report  centre  (tel: 
01-627  1513)  or  DHSS  duty  officer  (01-407 
5522). 

Stock  should  be  returned  to  Customer 
Chemist  &  Druggist  6  July  1985 


marketing  them  here. 

Bomore  Medical  Supplies  Ltd,  of 
Borough,  South  East  London,  and 
Eurochem  Ltd,  based  in  Andover,  Hants, 
had  complained  that  the  discount  system 
discriminated  against  importers  because  it 
obliged  them  to  sell  products  at  much 
lower  prices  to  a  point  where  they  lost  their 
competitive  edge. 

Giving  judgment,  the  judge  said  the 
cost  of  medicines  and  drugs  in  the  UK  was 
markedly  higher  than  in  Italy,  France  and 
Belgium. 

The  drugs  market  was  substantial  and 
profitable,  the  1980-81  cost  of  products 
dispensed  on  prescription  topping  £900m. 
From  1981  parallel  importing  began  to 
develop  and  now  had  a  turnover  of  about 
£40m  a  year.  The  judge  said  the  importers 
claimed  the  new  discount  system  had  had 
a  disastrous  effect  on  trade.  He  said  he  was 
not  convinced  by  the  evidence,  which 
showed  a  trade  build-up  before  the  new 
scheme  took  effect.  This  might  well  have 
been  artificially  boosted. 

But  the  system  did  constitute  a  breach 
of  Article  30  which  could  not  be  justifed. 
Costs  were  awarded  against  the  Minister. 

Later  Mr  Blum  said  the  Association 
now  intended  to  seek  legal  remedies 
against  Government  refusals  to  grant 
product  licences  for  parallel  imports. 
There  might  also  be  further  action  by 
Bomore  and  Eurochem  for  damages  for 
trade  losses  they  claim  the  discount  system 
has  already  cost  them. 


returns  department,  Organon 
Laboratories  Ltd,  Newhouse  Industrial 
Estate,  Newhouse,  near  Motherwell, 
Lanarkshire,  Scotland ML1  5SH. 


■  The  Department  of  Health  has 
ordered  that  two  batches  of  Wellcome 
vaccines  should  not  be  used  until 
further  notice.  The  move  follows  the  death 
of  two  Scottish  babies  who  had  been 
immunised  with  the  drugs.  The 
Department  of  Health  has  told  Regional 
Health  Authorities  in  England  and  Health 
Authorities  in  Scotland,  Wales  and 
Northern  Ireland  not  to  use  Trivax  batch 
A57701  and  oral  polio  vaccine  batch 
APTF  041-5  pending  an  investigation. 


■  The  Government  does  not  plan  to  set  up 
an  override  system  for  the  limited  list 
despite  rumours  to  the  contrary.  "We  are 
satisjied  with  the  way  the  list  is  running,"  a 
Department  of  Health  spokesman  told 
C&D  last  week.  It  was  the  doctors  who 
asked  for  the  scheme  in  the  first  place  and 
then  rejected  the  offer,  so  the  Government 
feels  no  obligation  to  set  one  up  itself,  the 
spokesman  explained. 


02  tender  trap 
for  PSNC? 

A  clause  in  the  Department  of 
Health's  tender  document  for 
oxygen  concentrator  service 
disallowing  sub-contracting  could 
jeopardise  pharmacy's  chance  of 
involvement  in  the  scheme. 

Alan  Smith,  chief  executive  of  the 
Pharmaceutial  Services  Negotiating 
Committee  gave  C&D  his  initial  reaction  to 
the  tender  document,  which  runs  to  100 
pages,  as  the  relevant  Regulations  are 
published  (see  below). 

PSNC  had  envisaged  being  able  to 
sub-contract  the  installation  and  servicing 
of  concentrators  while  pharmacists  could 
provide  the  "professional  input"  and 
change  filters  etc,  Mr  Smith  explained. 

However,  the  way  he  interpreted  the 
Government's  requirements  would  mean 
that  PSNC  would  have  to  employ  a  fleet  of 
service  engineers  stationed  around  the 
country  to  meet  the  ten-hour  call  out 
requirement.  Even  large  companies  would 
have  trouble  meeting  that  requirement,  Mr 
Smith  said. 

"The  Government  is  in  danger  of 
replacing  one  monopoly  with  another,"  he 
added. 

The  situation  will  be  considered  by 
PSNC  at  its  next  meeting  on  July  16,  and  a 
decision  taken,  depending  on  the 
Department  of  Health's  reaction  to  the 
Committee's  comments  on  the  sub- 
contracting clause. 

Rules  for  oxygen 
concentrators 

Regulations  coming  into  effect  on 
December  1  allow  the  provision  of 
oxygen  concentrators  under 
general  pharmaceutical  services. 

Oxygen  concentrator  services,  which 
include  provision  and  maintenance  of  the 
machines,  are  to  be  provided  only  by  the 
person  with  whom  the  Family  Practitioner 
Committee  has  entered  into  an 
arrangement  for  that  purpose,  that  person 
being  approved  by  the  Secretary  of  State. 
The  arrangement  shall  incorporate  the 
terms  of  service  and  any  other  terms 
specified  by  the  Secretary  of  State  for  that 
locality. 

The  NHS  (General  Medical  and 
Pharmaceutical  Services)  Amendment 
(No  4)  Regulations  1985  (SI  1985  No  955, 
HMSO  £0.80)  amend  the  mam  1974 
Regulations. 
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»  OWING  TO  THE  INCREDIBLE  SALES  OF  POLY  PAPILLOTEN,  STOCKS 
HAVE  UNFORTUNATELY  BEEN  DRYING  UP  IN  SOME  AREAS.  REST  ASSURED  I 
THAT  WE  ARE  RUSHING  THEM  THROUGH  AS  FAST  AS  WE  CAN  MEAN- 
WHILE, IF  YOU  ORDER  NOW, 
WE'RE  OFFERING  PAPILLOTEN 
AT  £8.24  FOR  A  3-PACK  OUTER 


(MINIMUM  ORDER  4  OUTERS) .  WAT  A  RETAIL 
RICE  OF  £4.59  PER  PACK  THIS  WILL  GENERATE 

A  31%  PO.R   PLACE  YOUR  ORDER  NOW    BY  RINGING 

(049  55)  2468  (ASK  FOR  THE  PAPILLOTEN  ORDER^^  LINE)  AND 
QUOTING  YOUR  ACCOUNT  NUMBER,  OR  FILL  IN  THE  SPECIAL  FREEPOST 
COUPON  BELOW  ALTERNATIVELY  CONTACT  YOUR  NORMAL 
WHOLESALER  PAPILLOTEN'S  UNIQUE  HAIR-STYLING 
KIT  IS  PROVING  TO  BE  THE  PERFECT  ACCESSORY 
FOR  FASHION-CONSCIOUS  YOUNG  WOMEN  EVERY- 
WHERE  AND  WITH  HEAVY*8?^  ADVERTISING 


SUPPORT,  RUNNING  THROUGH  TO  DECEMBER, 
DEMAND  IS  BOUND  TO  BE  *      EVEN  GREATER 
SO  MAKE  SURE  YOU  ARE       WELL  STOCKED 
UP  WITH  SUCH  A  TIDAL  WAVE  OF 


SUCCESS,  YOU  JUST  CANT 
BE  LEFT  HIGH  AND  DRY 


AFFORD  TO 


r 


HEALTH  CARE 


Cut  out  and  send  to:       ^  Papilloten  Order  Department, 
Warner-Lambert  (UK)  Limited,  Freepost,  Pontypool,  Gwent  NP4  (iZZ. 
PJease  rush  me  outers  of  Poly  Papilloten. 


Name  

Address. 


Telephone  No.. 


(Minimum  order  4  outers).   Please  allow  7-10  days  lor  delivery. 


PSNC  criticises 
block  transfer 

The  Pharmaceutical  Services 
Negotiating  Committee  has 
complained  to  the  DHSS  about  a 
block  transfer  ot  2.000  patients  trom 
a  doctor's  prescribing  to  his 
dispensing  list  under  the  "serious 
difficulty"  provision. 

The  PSNC  views  block  transfers  as 
extra-regulatory,  arguing  that  in  cases 
under  the  "serious  difficulty"  provisions, 
the  Memorandum  of  Guidance  and 
Regulations  make  it  clear  that  each  case 
must  be  considered  on  its  merits. 

The  Committee,  meeting  on  June  24, 
also  heard  that  a  complaint  has  been  made 
to  an  FPC  about  a  12-month  delay  in 
implementing  an  RDC  decision  on 
rurality. 

Professional  indemnity:  PSNC  has 
received  a  letter  from  the  NPA  saying 
urgent  consideration  should  be  given  to 
the  need  for  community  pharmacists  to 
have  adequate  professional  indemnity 
insurance.  The  Committee  thought  a 
provision  requiring  pharmacists  to  take  out 
appropriate  insurance  should  be  a 
contractural  requirement  for  the  provision 
of  NHS  pharmaceutical  services. 
Drug  Tariff  amendment  sheets:  As  the 
cost  of  providing  up-to-date  information  to 
contractors  continues  to  increase  the 
Committee  agreed  to  consider  the  sale  of 
advertisement  space  in  the  Drug  Tariff 
Price  Bulletin  (DTP). 
Seminar  for  LPC  secretaries: 
Arrangements  will  be  made  for  regional 
seminars  for  LPC  secretaries  are  to  take 

"Health  drinks' 
attacked  on  TV 


place  either  in  London  or  within  the 
regions,  following  the  elections  to  LPCs 
scheduled  for  early  1986. 

The  seminars  will  give  guidance  on  the 
NHS  Contract,  the  pricing  of  NHS 
prescriptions,  rural  and  financial  matters, 
and  the  general  administration  of  an  LPC. 
A  booklet  is  also  being  prepared. 
Prescription  pricing:  The  Committee  was 
concerned  to  hear  that  the  number  of  100 
per  cent  advance  payments  was  increasing 
and  that  almost  all  areas  were  being  put  on 
the  100  per  cent  advance  system.  PSNC  is 
to  write  to  the  PPA. 

Form  FP34  part  B:  PSNC  is  to  instigate 
further  discussions  with  the  DHSS  on 
format  following  complaints  about  the 
current  design. 

BOC  Ltd:  A  letter  from  BOC  in  Gas  News 
concerning  services  was  drawn  to  the 
attention  of  PSNC.  A  letter  is  to  be  sent  to 
BOC  expressing  the  view  of  the 
Committee  that,  taking  into  account  the 
complaints  being  received  by  PSNC  with 
regard  to  the  services  provided  by  BOC, 
this  letter  is  badly  timed. 


Guidance  hush 

The  Pharmaceutical  Services 
Negotiating  Committee  has  received 
draft  regulations  and  guidelines  on 
entry  into  the  new  contract  from  the 
Department  of  Health. 

Chief  executive  Alan  Smith  told  C&D 
they  will  remain  confidential  until  they 
have  been  circulated  to  all  PSNC 
members  and  discussed  by  them  at  their 
meeting  on  July  16. 

PSNC  had  informal  talks  with  DHSS 
officers  on  Friday. 


with  the  teeth.  When  using  a  feeding 
bottle,  residence  time  is  prolonged.  The 
upper  teeth  are  particularly  susceptible. 

Both  Beecham  and  Sterling  Health 
disputed  the  "That's  Life"  findings, 
pointing  out  that  the  children  had  received 
much  more  than  the  recommended  dose 
on  the  bottle.  They  did  not  agree  that  a 
warning  about  the  dangers  of  feeding 
bottle  use  was  necessary. 

Safeways,  Tesco  and  the  Co-op  told 
the  programme  that  they  were  going  to  be 
changing  instructions  on  their  own-label 
"health  drinks"  and  would  include  a 
warning  about  the  dangers  of  using  them 
with  a  feeding  bottle,  as  suggested  by  the 
British  Dental  Association. 

The  programme  warned  that  all  sugary 
drinks  were  a  problem  and  recommended 
that  only  water  or  milk  should  be  given  in 
feeding  bottles.  Even  fruit  juices  are 
dangerous,  it  said. 


Scottish  Exec 
on  guidelines 

The  Scottish  Executive  of  the 
Pharmaceutical  Society  has  told  the 
Scottish  Home  and  Health 
Department  that  it  expects  to  be 
consulted  when  guidelines  are 
drawn  up  concerning  essential 
pharmacies  and  control  of  entry  to 
the  contract. 

In  a  letter  to  the  chief  pharmacist  at  the 
SHHD,  the  Executive  also  says  existing 
pharmaceutical  services  in  rural  areas 
should  be  maintained  and  that  it  had  long 
advocated  a  planned  pharmaceutical 
service  for  community  pharmacy  under 
the  National  Health  Service  in  Scotland. 
Heriot-Watt  University  Department  of 
Pharmacy:  The  Executive  considered  a 
letter  from  the  Edinburgh  and  Lothian 
Branch  concerning  possible  action  in  the 
Court  of  Session  to  prevent  closure  of  the 
school. 

The  secretary  had  discussed  this  with 
the  registrar  and  deputy  secretary  of  the 
Society  and  they  agreed  that  the  Society 
had  done  everything  possible  to  help  the 
pharmacy  department  at  Heriot-Watt. 
Litigation  would  be  expensive  and,  even  if 
successful,  would  not  help  Heriot-Watt  get 
funding  for  the  Department. 

Mail  hits  out 
at  BNF  advice 

The  "British  National  Formulary" 
recommendation  that  Avomine  can 
be  used  for  severe  vomiting  in 
pregnancy  was  attacked  in  the  Mail 
on  Sunday  last  weekend 

The  newspaper  points  out  that  the  drug 
is  not  licensed  for  the  indication  and  cites 
the  case  of  a  woman  who  believes  her  son 
was  harmed  by  the  drug. 

Anne  Prasad,  BNF  editor,  defended 
the  publication's  position:  "The  joint 
formulary  committee  of  the  BNF  considers 
that  Avomine  is  indicated  in  severe 
vomiting  in  pregnancy,"  she  told  C&D. 
The  committee's  decisions  are  taken 
independently,  backed  up  by  expert 
advice,  she  explained. 

Ms  Prasad  also  points  out  that  the 
British  National  Formulary  advises 
prescribers  that  "no  drug  is  safe  beyond  all 
doubt  in  early  pregnancy"  and  that  "drugs 
should  only  be  prescribed  in  pregnancy  if 
the  expected  benefit  to  the  mother  is 
thought  to  be  greater  than  the  risk  to  the 
foetus." 


Baby  Ribena  and  Delrosa  were  the 
subject  of  a  critical  report  on  BBC 
television's  "That's  Life"  last  week. 

The  programme  cited  the  cases  of  two 
babies  who  had  "rampant  canes"  after  a 
history  of  taking  a  "health  drink"  from  a 
feeding  bottle.  Both  mothers  had  been 
confused  by  the  "daily  dose"  instruction 
on  the  label  and  the  children  had  received 
more  than  they  were  supposed  to.  The 
programme  presented  evidence  to  show 
that  Baby  Ribena  in  one  case,  and  Delrosa 
in  the  other  —  both  containing  glucose 
syrup  —  had  been  major  factors  in  the 
childrens'  history  of  decay. 

Apparently  the  problem  concerns  the 
length  of  time  a  sugary  drink  is  in  contact 
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IB  LETTERS  ill  ^TOPICAL  REFLECTIONS 

by  Xrayser 


Contract  defeat 
'in  principle' 


made  aware  of  the  disquiet  at  the  proposals 
among  pharmacists  at  grass-roots  level. 
This  disquiet  was  voiced  on  behalf  of  the 
ordinary  pharmacist  by  Pharmacists 
Against  the  Contract.  The  PSNC  will  now 
be  forced  to  go  back  to  renegotiate  the 
contract,  and  we  have  asked  that  we  be 
allowed  to  represent  the  ordinary 
pharmacist  in  those  negotiations. 

In  only  two  weeks  since  its  formation 
PAC  has  become  a  truly  representative 
and  national  organisation  for  rank-and-file 
pharmacists,  and  our  growing  strength 
outside  London  is  illustrated  by  the 
appointment  to  the  executive  committee  of 
two  members  from  the  provinces.  Our  new 
vice-chairman  is  Mr  Charles  Flynn, 
secretary  of  the  Isle  of  Man  Manx 
Chemists'  Association  and  past  member  of 
the  Limitation  of  NHS  Contracts  Isle  of 
Man  Government.  He,  like  many  of  our 
members,  is  not  adversely  affected 
personally  by  the  new  proposals,  but 
objects  to  them  on  principle.  He  is  not 
prepared  to  stand  by  and  see  the 
financially  weakest  of  his  colleagues 
sacrificed  to  appease  the  Department  of 
Health.  Our  second  new  committee 
member  is  Mr  Jayanti  P.  Patel  from 
Leicester  who  is  co-ordinating  our  support 
in  the  Midlands. 

Public  meetings  are  to  take  place  in 
Leicester  on  July  5,  and  on  the  Isle  of  Man 
on  July  9  (see  Coming  Events,  p42)  to 
explain  our  policies  and  aims  and  how  we 
intend  to  set  about  achieving  them.  These 
are  the  first  of  a  planned  series  of  meetings 
throughout  the  country  to  meet  our 
members,  and  to  recruit  new  ones. 
Alan  Nathan, 
Chairman,  PAC. 

Two  lines  were  omitted  from  Mr  Nathan's 
letter  of  June  22.  A  sentence  should  have 
read:  "The  proposals  state  that  higher  cost 
pharmcies,  ie  those  that  dispense  less  than 
16,000  scripts  per  annum  will  be  left  out  of 
the  sampling  procedure  for  determining 
chemists'  costs".  Editor. 


Wholesaling 

Someone  has  done  a  lot  of  work  at  C&D 
assembling  the  most  comprehensive 
survey  of  wholesaling  views  at  the  moment. 
I'm  surprised  how  much  unanimity  there  is 
among  the  competitors.  Interesting,  too,  to 
get  some  inkling  of  comparative  figures  for 
membership  of  the  various  suppliers 
schemes.  Unichem's  Peter  Dodd  looked 
particularly  smug  I  thought,  but  then  he 
has  every  reason  to!  As  he  said  it  was  the 
polarisation  of  accounts  which  gave 
stability. 

Personally  I  reckon  it  forced  us  from 
our  former  freedoms  into  a  straight  jacket, 
but  even  as  I  say  this  I  know  I  am  only 
playing  with  words.  This  new  stronger 
wholesaling  world  we  live  in  is  well 
equipped,  vastly  more  efficient  than  was 
conceivable  five  years  ago,  and  serves  us 
better  from  single  supplier  than  three  or 
four. 

I  am  down  to  two  now,  one  main,  one 
back  up  (and  he  is  good).  I  do  have  a  third 
for  specialist  lines.  I  only  wish  I  had  more 
business  to  give  to  number  two  because  it 
seems  unfair  to  use  him  thus. 


The  Vote! 

From  the  lobbying  by  various  pressure 
groups  prior  to  the  LPC  Conference  I  had 
fears  the  voting  may  have  been  less  than 
clear.  But  most  of  our  representatives 
appear  to  have  found  the  objections  less 
than  convincing.  Even  so,  there  are 
reservations  about  giving  anyone  the  right 
to  restrict  pharmacy  contracts. 

It  says  a  lot  for  the  quality  of  PSNC  that 
we  are  willing  to  give  the  future  into  its 
hands  by  a  192:29  vote.  I  think  we  are 
right,  but  hope  that  the  Committee  will  try 
to  ensure  fears  expressed  by  some 
delegates  are  not  realised.  Particularly  the 
fear  over  the  make-up  of  the  FPC 
subcommittees.  Anyone  with  experience 
of  dispensing  subcommittees,  will 
recognise  instantly  that  with  the  current 
profitability  of  doctor  dispensing,  the 
presence  of  a  dispensing  doctor  on  such  a 
committee  must  be  refused  absolutely  by 
local  LPCs.  GPs  would  automatically  want 
to  prevent  the  opening  of  retail  contracting 
pharmacies  in  outer  urban  suburbs  which 
they  are  coming  to  think  of  as  theirs. 

I  find  myself  a  little  ambivalent  about 
the  2  km  distance  requirement  in  the 
context  of  genuinely  busy  shopping 
centres,  and,  dare  I  say  it,  major  out-of- 
town  shopping  centres.  Personally  as  a 
suburban  pharmacist  I  hate  the  sight  of 
them,  but  if  they  are  profitable, 
pharmacies  should  be  included. 


From  my  reading  of  the  C&D  report  I 
was  struck  by  one  delegate,  who  suggested 
he  did  not  want  to  be  condemned  to 
working  in  a  prescription  factory  at  a 
poorer  salary.  Ignoring  the  possibility  that 
he  might  not  object  to  working  in  one  for  a 
higher  salary,  there  is  a  point  about 
prescription  factories  which  gives  me  a 
chill  feeling.  I  don't  want  to  run  one  either. 
Our  negotiators  are  going  to  have  to  resist 
the  piecework,  numbers-only-count 
approach  to  the  contract.  I  believe  we  have 
a  far  greater  responsibility  and 
opportunity  than  that,  which  must  be  given 
recognition  by  the  contracting  authority. 

I  believe  we  have  achieved  much  since 
the  beginning  of  our  advertising 
campaign.  The  public  awakens  to  what  we 
can  do  and  have  been  doing  for  years. 
Right  now  would  be  the  most  appropriate 
time  for  doubling  our  efforts  with  an 
increased  programme  of  public  education 
about  "rights  and  expectations".  In  areas 
not  served  by  our  full  pharmaceutical 
services  they  ought  to  be  made  aware  of 
what  they  are  missing  so  as  to  establish  a 
demand  for  a  community  pharmacy  as  of 
right.  We  should  be  closing  our 
advertising  messages  with  the  question 
"Do  you  have  a  pharmacy  in  your  area?" 


Training  days 

Just  imagine  —  10  to  12  training  days  a 
year  for  all  of  us!  Why,  with  current 
holiday  requirements,  if  I  were  an 
employee  I  could  look  forward  to  six  or 
even  seven  weeks  off  work  a  year.  Formerly 
in  hospital  pharmacy,  I  miss  terribly  the 
interprofessional  contact  which  proved  so 
stimulating  in  those  days.  There  is  nothing 
I  would  like  better  than  say  ten  days  a  year 
back  at  college,  or  maybe  even  swapping 
duties  with  one  of  our  hospital  colleagues 
for  a  week  or  two.  It  would  do  us  all  good. 


Forgetful   

I  thought  things  would  settle  down  after  the 
initial  shakedown  of  the  limited  list  to  a 
straightforward  routine.  What  I  didn't 
expect  was  our  innate  forgetfulness. 

The  doctors  are  forgetting  which 
products  have  been  banned,  so  today  we 
are  getting  scripts  for  items  no  longer 
available.  Today  it  was  for  Anxon, 
paracetamol  soluble,  and  Ativan  lmg,  and 
believe  it  or  not  Distalgesic!  What  do  they 
think  they  will  get  by  this  sort  of  nonsense 
—  Distalgesic?  Oh,  I  forget,  that's  what 
they  will  get,  but  they  have  to  order  it  by  its 
new  name.  To  be  fair  it's  not  just  the 
doctors  who  forget.  I  have  to  admit  Co- 
dydramol  always  throws  me! 


There  can  be  little  doubt  that  the  LPC 
representatives'  vote  on  Sunday  last  to 
accept  the  new  NHS  contract  proposals  "in 
principle"  only  represents  a  resounding 
defeat  for  David  Sharpe  and  his  PSNC 
executive.  Their  stated  aim  was  to  push 
through  the  package  on  an  "all  or  nothing" 
basis,  and  by  their  own  definition  the 
delegates'  vote  to  reject  "all"  must  equate 
to  a  vote  for  "nothing". 

There  can  be  little  doubt  either  that  the 
delegates'  refusal  to  accept  the  motion  in 
its  original  form  was  due  to  their  being 


S 


Chemist  &  Druggist  6  July  1985 


COUNTERPOINTS 


Adding  two 
to  Silvikrin 

Beecham  Toiletries  are  launching  with 
£lm  support  two  different  types  of  hair 
conditioner:  a  mousse  and  hair  lotion  to 
join  the  Silvikrin  hair  care  collection. 

The  lotion  variants  —  jojoba  for  dry 
hair,  aloe  vera  tor  frequently  washed  hair 
and  herbal  for  normal  hair  all  complement 
the  Silvikrin  shampoo  variants.  They  are 
packaged  in  150ml  plastic  containers 
(£0.79)  modelled  on  Silvikrin's  shampoo 


Gevral  protein 


Gevral  instant  protein  is  now  available 
from  Lederle  Laboratories. 

The  product  comes  in  sachets  of 
powder  containing  50  per  cent  protein  (14 
x  15g,  £4.26  rsp). 

The  supplement  can  be  re-constituted 
with  water  or  milk  or  sprinkled  on  food.  It 
comes  in  four  varieties:  chocolate, 
custard,  orange  or  strawberry.  Lederle 
Laboratories,  division  of  Cyanamid  of 
Great  Britain  Ltd,  Fareham  Road, 
Gosport,  Hampshire  PQ13  OAS. 


A  Comet  move 

Ravina  Ltd  have  been  appointed 
distributors  of  the  Comet  safety  hair  cutter 
and  replacement  blades.  Ravina  Ltd, 
Celeste  House,  Rooksley,  Milton  Keynes 
MK13  8PB. 

Anusol  put  on 
a  display  

Anusol  self-selection  counter  display  units 
are  now  available  from  Warner-Lambert 
Health  Care,  holding  all  types  of  Anusol 
and  also  patient  leaflets. 

In  conjunction  Wamer-Lambert  are 
running  a  "Put  yourself  in  the  picture" 
competition  for  pharmacists  and  their 
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bottle  shape  but  distinguished  from  it  by 
an  opaque,  pearlised  finish. 

The  mousse  conditioner  comes  in  a 
125ml  aerosol  can  (£1.19)  and,  say 
Beecham,  is  a  self-regulating  conditioning 
system  suitable  for  all  hair  types.  "This 
means  the  user  is  able  to  choose  the  level 
of  conditioning  she  wants  by  varying  the 
length  of  time  she  leaves  the  product  on 
her  hair." 

The  launch  will  be  supported  by  a 
national  television  advertising  campaign 
starting  in  September.  Free  10ml 
conditioner  samples  will  be  collar- 
mounted  on  their  related  Silvikrin 
shampoo  variants  as  an  introductory  in- 
store  promotion  as  well  as  being  cover- 
mounted  on  Honey  magazine. 

Beecham  estimate  that  the  £51m 
conditioner  market  is  expanding  at  a  rate 
of  10  per  cent  per  year  in  volume  with  the 
number  of  users  doubling  over  the  last 
decade  from  44  per  cent  of  all  UK  women 
to  80  per  cent  in  1985.  Beecham 
Proprietaries  —  Toiletries,  Beecham 
House,  Great  West  Road,  Brentford, 
Middlesex  TW89BD. 


assistants  —  representatives  are  delivering 
entry  forms  with  information  aids.  Senders 
of  the  first  100  correct  answers  to  four 
questions  will  receive  £10  of  Marks  & 
Spencers  vouchers  and  all  the  correct 
entries  will  be  entered  in  a  prize  draw  for  a 
Canon  T70  camera.  Warner-Lambert 
Health  Care,  Mitchell  House, 
Southampton  Road,  Eastleigh,  Hampshire 
SOS5RY. 


Windsor  update 
for  Dulcolax 

Windsor  Pharmaceuticals  have  updated 
the  OTC  packs  for  Dulcolax. 

Dulcolax  childrens'  suppositories  5mg 
now  come  in  packs  of  five  (£0.65),  and 
lOmg  suppositories  are  supplied  in  packs 
of  10  (£1.23)  and  20  (£2.33). 

All  former  packs  are  withdrawn,  say 
Windsor  Pharmaceuticals  Ltd,  Elleslield 
Avenue,  Bracknell,  Berkshire  RG124YS. 

A  first  for  Roches 
Benadon 

Roche  are  spending  £500,000  this  Summer 
on  their  first  ever  consumer  advertising 
campaign  for  Benadon. 

From  August  the  brand  will  appear  in 
adverts  of  Woman,  Cosmopolitan,  Family 
Circle,  Good  Housekeeping,  Living, 
Company  and  Options. 

"Benadon  is  a  comfortable  brand 
leader  at  90  per  cent  and  has  the  highest 
distribution  in  this  sector  of  the  market," 
says  Andrew  Hunt,  Roche's  consumer 
operations  manager.  "The  women's 
magazine  campaign  starts  a  two-year 
advertising,  promotional  and  PR 
programme  to  build  awareness  of  the 
Benadon  brand  to  even  higher  levels." 
Roche  Products  Ltd,  Broadwater  Road, 
Welwyn  Garden  City,  Herts. 
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Easier  Marcain 


Marcain  is  now  available  in  Steripacks  — 
sterile  theatre  packs  which  do  not  need 
autoclaving.  In  future  all  Marcain 
presentations  will  be  supplied  in  this  form, 
say  makers  Astra  Pharmaceuticals. 

Each  ampoule  is  protected  and  pre- 
sterilised  in  a  plastic  outer  cover.  Not  only 
will  it  save  time,  but  the  new  presentation 
will  also  eliminate  the  possibility  of 
potency  variations  that  can  result  from 
repeated  or  excessive  autoclaving,  say 
Astra. 

Prices  are  (all  10  x  10ml):  0.25  per 
cent  plain,  £10.30  trade;  0.25  per  cent  with 
adrenaline,  £11.50;  0.5  per  cent  plain, 
£11.82;  0.5  per  cent  with  adrenaline, 
£13.02,  and  0.75  per  cent  plain,  £17.73. 

Marcain  heavy  has  been  supplied 
sterile-wrapped  since  it  was  launched  and 
the  price  remains  the  same.  Astra 


Pharmaceuticals  Ltd,  Home  Park  Estate, 
Kings  Langley,  Herts  WD4  8DH. 


BRIEFS 


Lederfen  in  calendar  packs:  Lederfen 
tablets  and  capsules  are  available  in  blister 
calendar  packs  (both  £15.10  trade  for  84) 
from  July  8.  Each  pack  contains  four  foil 
strips  of  21  tablets,  marked  with  days  of  the 
week.  Lederle  Laboratories,  division  of 
Cyanamid  of  Great  Britain  Ltd,  Fareham 
Road,  Gosport,  Hampshire  P013  OAS. 

Bactrim  paediatric  syrup  sugar-free: 

Bactrim  paediatric  syrup  is  now  available 
as  a  fruity  flavoured  sugar-freee 
preparation  (100ml,  £1.49  trade).  The 
aniseed  formulation  is  being  phased  out. 
The  new  pack  is  flashed  "sugar  free"  and 
each  carton  contains  a  spoon,  say  Roche 
Products  Ltd,  POBox8,  Welwyn  Garden 
City,  Herts AL7 3 AY. 


COUNTERPOINTS 


Refreshing  news 
from  S&N 


An  all  purpose  cleansing  wipe  called 
Refreshers  is  being  launched  by  Smith  & 
Nephew  for  use  when  soap  and  water  are 
not  at  hand. 

The  wipes  are  packaged  in  a  blue  and 
white  drum  (70  wipes,  £1 .25)  with  a  dozen 
drums  to  a  shrink-wrapped  tray.  During 
the  launch  period  they  will  be  available  at 
an  introductory  price  of  £0.99. 

"The  wipes  market  is  worth  around 
£12m  at  rsp  and  is  split  between  baby 
wipes  —  for  whom  Smith  &  Nephew  have 
been  marketing  Tender  Touch  and  baby 
wipes  since  1979  —  and  adult/family 
wipes,  which  represent  a  third  of  the  total 
market,"  says  Graham  Siddle  at  Smith  & 
Nephew  Ltd,  PO  Box  81,  Hessle  Road, 
HullHU32BN. 


S&N  plaster 
on  the  offers 


Smith  &  Nephew  are  offering  three 
promotions  on  their  Elastoplast  and 
Cushioncare  ranges. 

The  Elastoplast  first  aid  kit  includes  two 
free  Cushioncare.  And  a  free  digital 
thermometer  is  offered  with  a  sticker  from 
the  Cushioncare  pack  and  a  till  receipt. 
The  offer  lasts  until  March  31  1986. 

The  Elastoplast  travel  kit  offers  a  16ins 
red  and  blue  barrel  bag,  available  for 
£4.99  with  a  proof  of  purchase.  Smith  & 
Nephe  Ltd  Consumer  Products,  PO  Box 
81,  Hessle  Road,  HullHU32BN. 


Elida  lead 


Two  on-pack  promotions  are  available  on 
Cream  Silk,  which  is  currently  featuring  in 
a  i2Vzm  national  television  campaign. 

Elida  Gibbs  are  offering  20  per  cent 
extra  free  on  economy  packs  (200ml)  until 
the  end  of  August.  Cream  Silk  formulation 
no  2  offers  money-off  any  anti-dandruff  or 
medicated  shampoo.  Until  the  end  of 
October  the  200ml  packs  feature  a  50p 
voucher  against  the  price  of  any  size  of  All 
Clear  or  any  other  anti-dandruff  or 
medicated  shampoo.  The  100ml  has  a  30p 
voucher. 

The  television  advertising  campaign 
will  continue  until  the  end  of  September, 
and  is  being  backed  by  a  women's  Press 
campaign.  Elida  Gibbs  Ltd,  PO  Box  1DY, 
Portman  Square,  London  W1A  1DY. 


Warner  Lambert  are  backing  the  relaunch 
of  their  Poly  foam  aerosol  perm  with  a 
£3/4m  television  advertising  campaign.  The 
new  commercial  will  run  on  TV  AM  during 
late  July  and  August  and  on  ITV  and 
Channel  4  during  October  and  November, 
which,  says  the  company,  is  the  peak  perm 
buying  season.  Warner-Lambert  Health 
Care,  Southampton  Road,  Eastleigh, 
Hampshire  SOS  5RY 


Joining  forces 


Bowater-Scott  are  linking  with 
Chesebrough-Pond's  for  an  on-pack  drive 
in  the  second  stage  of  their  Scotties 
relaunch  promotion. 

The  promotion,  running  from  July  until 
September,  offers  £2.74  worth  of  Pond's 
Gentle  Touch  lotions  and  a  25p  money-off 
coupon  for  five  purchase  proofs. 

The  offer  is  flashed  on  the  tear-off 
panels  of  150  and  200  Scotties  white  and 
rainbow  tissues,  and  buyers  are  asked  to 
collect  four  of  these  panels  and  a  fifth  from 
any  other  Scotties  pack.  Bowter-Scott 
Corporation  Ltd,  Bowater-Scott  House, 
East  Grinstead,  West  Sussex  RH1 91UR. 


The  Secret's  out! 


Yardley's  Autumn  look  is  Secret  Lights, 
which  introduces  hair  lights,  a  stroke-on, 
wash-off  hair  colour  in  violet  bright  and 
copper  glow  (£1.25).  Also  included  are 
cream  eyeshadow  trios  (£1.70);  cream 
blusher  (£0.99);  lipstick  and  nail  polish 
(£1.70  and  £1.55)  and  lip  liner  pencil 
(£1.30).  Yardleyot  London  Ltd,  Miles 
Gray  Road,  Basildon,  Essex. 


Unichem's  July- 
classic  winners 

Unichem's  next  classic  winners  promotion 
runs  until  July  31  1985.  Selected  lines  will 
have  both  window  bills  and  shelf  talkers. 

Products  are:  Gillette  Blue  II  fixed  head  '7  as  '5,  swivel  head 
'7  as  5',  Durex  Elite,  Nuform,  Fetherhte,  Gossamer,  Fiesta, 
Freestyle,  Henara  Henna  gloss  shampoo  +  30  per  cent, 
Johnsons  baby  lotion,  Limara,  Pearl  soap,  Kodak  stock  box, 
Polyfoam  perm,  Right  Guard  aerosols  +  25  per  cent  extra, 
Savlon  cream,  Liquid,  Super  Snugglers,  Solt  &  Gentle  210g  + 
30  per  cent  extra,  TCP  liquid,  cream  and  Timotei  conditioner, 
shampoo. 

Members'  oilers  available  from  July  1  to  July  31  1985: 
Altoids,  Ambre  Solaire,  baby  Ribena,  Bemax,  Bic,  Brut  33, 
Callard  &  Bowser  handipacks,  Chupa  Chups  Ltlhpops, 
Diocalm,  Doans  backache  pills,  Ex-Lax,  Brooklax,  Bonommt, 
Fastidia,  Ferns,  Fresh  &  Dry  aerosol,  roll-on,  Grecian  2000, 
Lady  Grecian,  Immac,  Johnsons  cotton  buds,  Kleenex 
Boutique  tissues,  cotton  wool  pads,  Lmcobeer,  Lovmi,  Lynx 
composite  display,  body  spray,  Matey,  Miss  Matey,  M8E, 
Mentadent  P  toothpaste,  pump,  Milupa  rusks,  infant  foods, 
drinks,  Nana  slim  towels,  panty  liners,  natural  balance 
shampoo,  conditioner,  Nivea  creme,  lotion,  dry  skm, 
freshener,  extra  light,  Odor  Eaters,  Pearl  drops,  Pears 
transparent  soap,  Peaudouce,  Pennywise  10s,  20s,  Ponds 
cream  &  cocoa  butter,  Quickies,  Rennies,  Scotties  mansize, 
regular,  seclodm.  Settlers,  Smith  Kendon  travel  sweets,  Studio 
Line  styling  gel,  fixing  gel,  fixing  spray,  Smith  Fendon 
lollipops,  Skells,  V05  Alive  colour  styling  mousse,  Vitapomte 
conditioner,  Whistling  Pops,  Wilkinson  Sword  WII  blades  8  for 
5,  Wilkinson  Sword  Profile  6  for  5  and  Wrights  coal  tar  soap. 

Sundries  available  July  1  to  31  1985  are:  Cannon  baby 
products,  Thermos  (selected  lines),  soap  boxes,  Unichem 
feeding  bottles,  teats,  Denman  hair  brushes,  Griptight  nursery 
range,  Newey  safety  pins,  Sensodyne  toothbrushes,  Culmak 
shaving  brushes,  Salter  bathroom  scales,  Unichem  manicure 
range,  Unichem  thermometers,  Unichem  bottle  brush, 
soothers,  Sparklet  'C  bulbs,  Sparkwhip  bulbs,  Croydex 
bathroom  range,  Bathtel  liquid  crystal  digital  bath  thermometer 
and  Flicker  ladies'  razor 

Unichem  are  offering  members 
another  chance  to  hit  the  heights  on  their 
second  7-day  ski-ing  trip  to  Austria. 

The  holiday,  which  includes  a  stay  at  a 
4-star  hotel  is  offered  at  £338  per  person 
for  a  half-board  twin-shared  room  plus  a 
£10  flight  supplement  for  Manchester  and 
Glasgow  departures.  Parties  leave  for 
Obergurgi  on  March  9  1986. 

Further  details  are  available  from 
Lynne  Farmer  at  Soler  Touriste,  on  01-391 
2323.  Unichem  Ltd,  Unichem  House,  Cox 
Lane,  Chessington,  Surrey. 


ON  TV 
NEXT  WEEK 


GTV  Grampian 

U  Ulster 

STV  Scotland 

B  Border 

G  Granada 

Central 

CCenlral 

A  Angha 

Y  Yorkshire 

CTV  Channel  Islands 

TSWSoulhWesI 

HTV  Wales  &  West 

LWT  London  Weekend 

TTV  Thames  Telev 

sion    TVS  South 

C4  Channel  4 

Bl  TV-am 

TTTyneTees 

Aller-eze:  All  areas  except  TTV, Bt 

Altacite  C,A,HTV,C4 
Anadin: 

U,BTV,Y,A,HTV,CTV,TSW,TT,(ITV,C4,  Bt  in 
speciiied  regions) 

Askit  Powders:  STV 
Beecham  Slazenger  Sport  range:  All  areas 
Bic  razor:  All  areas 


Braun  Independent  curling  brush  and  tongs 

All  except  TSW 

Clairol  Loving  Care:  All  areas 

Cream  Silk:  All  areas 

Immac  U 
Imperial  Leather:  All  areas 

leap's  health  salts:  BTV,TTV,C4(TT,BTV) 
Kenwood  Spring:  Bt 
Kleenex  Velvet:  TT,Y,STV,GTV,B 
Combe  Int  —  Lady  Grecian: 
GTV,U,STV,BTV,G,Y,C,A,HTV,TSW,TVS,L- 

WT,TT,C4 

Linco  Beer  shampoo:  All  areas 

Mennen  Speedstick:  All  areas 
Migralift:                  Y,C4(C4  Yorkshire  only) 

Poly  Foam:  Bt 

Sensodyne  Toothpaste:  All  areas 

Vaseline  petroleum  jelly:  Bt 

Wisdom  toothbrushes:  All  areas 
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o  could  all  the  Pharmacists. 


surprising  number  of  women  in  Britain 
suffer  from  cystitis. 

Surprisingly  enough  the  treatment  jor  the 
symptoms  has  been  almost  as  unpleasant  as 
cystitis  itself. 

Until  now.  Because  now  there's  a  pleasant 
tasting  treatment.  It's  called  Cymalon. 


bought  without  prescription,  it's  just  mixed 
with  water  to  make  a  lemon  flavoured  drink. 

from  July  until  October  we're  spending  over 
£400,000  on  a  national  TV.  campaign. 

Sknd  as  it's  thejirst  time  ever  a  treatment  is 
being  advertised,  everyone  will  be  spending  a 
lot  of  pennies  in  your  shop. 


effective  relief  from  the  symptoms c ; 


(kerUog  Health) 


CYMALON  IS  A  REGISTERED  TRADE  MARK  OF 
STERLING  HEALTH. 


or  Cow  &Gate,1984 was 
iparticularlygoodyear. 

A  bottle  of  Cow  &  Gate 
Premium  or  Plus  has  always 
gone  down  well  at  mealtimes. 

There  was,  however,  a 
subtle  difference  about  last 
years  vintage. 

In  1984,  Premium  and 
Plus  went  into  tins.  (Over 
75%  of  the  babymilks  market 
is  now  represented  in  tins . 
And  over  20%  comes  in  the 
more  economical 
900  g  size.) 

'  ' '''  '''' ■  M  ~  J 

As  a  result,  our  !   g%  '\ 
milks  increased  their 

______  ,JBffi""-^    .  ~£3gg   SB*" 

^et  share  by  8%*  in  the  first  six  months. 
vVe  were,  in  fact,  the  only  brand  to  show  an 
at  all.  Just  the  sort  of  upward  trend  youve 
pect  from  the  babyfeeding  specialists. 
Our  baby  meals  and  ready-to-drink 
juices  are  leading  the  way  in 
their  market  sectors. 

So  were  very  pleased  : 


— $ 

PREMIUM 
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to  say  that  lots  of  your  customers  are 
f fyyy     thriving  on  Cow  &  Gate. 
&  QjClVS    As  are  lots  of  chemists 

The  Babyfeeding  Specialists,  and  grocers. 

Cow  &  Gate  Ltd,  Trowbridge,  Wiltshire,  independent  Market  Research. 


COUNTERPOINTS 


Farley's  third 
step  —  a 
rusky  business? 


Farley's  have  added  a  third  rusk  variety  to 
their  range  —  Farley's  rusk  with 
wholemeal. 

The  company  says  the  addition  reflects 
the  current  trend  towards  healthy  living. 
The  new  rusk  is  made  with  wholemeal  flour 
that  has  been  ground  to  a  small  particle 
size  making  it  suitable  for  babies. 

Farley's  rusks  with  wholemeal  contain 


no  added  salt,  artificial  colouring, 
flavouring  or  preservative  and  dissolve 
quickly  in  the  mouth,  says  the  company. 

Company  research  showed 
considerable  interest  in  the  rusk:  72  per 
cent  of  mothers  said  they  would  buy  the 
product  and  44  per  cent  said  they  would 
buy  it  in  addition  to  their  usual  rusk. 

The  new  rusk  is  expected  to  stimulate 
growth  of  the  £12. 3m  rusk  market 
(calculated  from  on -shelf  prices)  and  to 
increase  Farley's  share,  claimed  to  be  85 
per  cent  in  value  of  the  total  market. 

A  television  commercial  for  the 
wholemeal  rusk  is  to  feature  as  part  of  the 
year's  £2m  advertising  and  promotional 
spend  for  rusks,  say  Farley's. 

A  new  Press  advertisement  is  to  run  in 
women's  magazines  and  major  "mother" 
magazines.  And  the  company  plans  to 
distribute  300,000  samples. 

Packaging  is  brown  and  yellow  with 
graphics  highlighting  the  "natural 
goodness." 

Farley's  rusks  with  wholemeal  retail  at 
the  same  price  as  existing  varieties. 

A  pack  of  9  rusks  (£0.45)  replaces  the 
12s  and  6s  for  each  variety;  18s  remain.  All 
packs  will  be  the  same  height  allowing 
better  shelf  management,  say  Farley 
Health  Products  Ltd,  Torr  Lane,  Plymouth 
PL35UA. 


Perfect  vision  for 
Pond's  range 


Chesebrough-Pond's  are  supporting  their 
Perfect  Colour  cosmetics  brand  with  a 
£3. 5m  spend  on  television  advertising. 

The  campaign,  which  follows  launch 
advertisements  in  Sunday  papers  and  the 
TV  Times,  features  a  30-second 
commercial  appearing  nationally  in  four 


major  bursts.  The  company  predicts  a  90 
per  cent  audience  in  the  target  16  to  34 
age  group  being  reached  about  14  times. 

The  new  autumn  shades,  'Baroque,' 
include  black,  fuschia,  turquoise  and  rich 
purple,  and  the  promotion  will  combine 
promotional  only  items  with  staple  line 
additions. 

The  company  is  also  introducing  a 
200ml  tub  (£1.99)  for  their  Vaseline  extra 
strength  cream.  Chesebrough-Pond's  Ltd, 
PO  Box  242,  Consort  House,  Victoria 
Street,  Windsor,  Berks  SL4 1EX. 


be  Prepared  with 

SHOO! 

[INSECT  [^EP'ELUSKnl 
NON-GREASY  •  ODOURLESS 


FOR  ANGLERS.  CAMPERS.  GARDENERS.  AND 
ALL  OUTDOOR  PURSUITS 

Shoo  Insect  Repellent  lotion  is  guaranteed  effective, 
long  lasting  and  economical.  Handy  pocket  size, 
unbreakable  squeezie  bottle.  Non  Toxic  (Contains  no 
Toluamides). 


Shoo  is  used  by  Forestry  Workers  in  the  thick  Highland  woods  where  the 
insects  are  most  voracious  and  it  is  found  to  be  highly  successful. 
MADE  BY  A.P.  GUMMING,  WOODSIlBE  (LftBS,  BLAIRM0RE,  ARGYLL. 
TEL:  036-984-265 

Available  through  most  major  wholesalers  (except  Vestric). 
Further  information  from: 
Torbet  Laboratories  Ltd. 

PO  Box  71,  Maidstone,  Kent  ME159QQ.  Tel:  0860-319350. 


Moore  men  s 
toiletries 

Potter  &  Moore  have  introduced  a  range  of 
eight  men's  toiletry  items  called 
Cavendish. 

Packaged  in  boxes  of  pin-stripe  grey 
bearing  a  lion  emblem  embossed  in  red, 
the  fragrance  is  based  on  amber,  lemon 
and  warm  spices  of  cinnamon  and  clove. 

The  range  comprises:  eau  de  toilette 
(100ml,  £6.75),  after  shave  lotion  (100ml, 
£6.50),  after  shave  balm  (100ml,  £5.95), 
talc  (250g,  £2.75),  soap  in  a  travel  case 
(lOOg,  £1.95),  natural  spray  deodorant 
(150ml,  £2.75),  stick  deodorant  (75g, 
£2.75),  and  bath  and  shower  gel  (300ml, 
£3.95). 

During  the  launch  period  a  limited 
edition  of  the  after  shave  lotion  in  a  50ml 
size  will  be  available  at  £2.95.  The  range  is 
supported  by  POS  including  shelf  edgers, 
showcards  and  a  tester  merchandiser  unit 
holding  the  complete  range. 

"We  are  launching  this  classically 
English  range  into  the  semi-prestigious 
sector  of  the  male  toiletries  market  to  be 
targetted  at  the  24-54  year  old  man",  says 
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Bill  Glencross  of  Potter  &  Moore. 
Distribution  will  be  to  Potter  &  Moore 
accounts  only. 

The  company  will  be  backing 
Cavendish  with  advertising  in  the  women's 
Press  and  Sunday  colour  supplements 
from  October  to  December.  Potter  & 
Moore,  Lincoln  Road,  Werrington, 
Peterborough  PE4  6LB. 


New  tastes  

Beecham  foods  are  introducing  a  new 
flavour  of  Quosh  (887ml)  —  orange, 
mango  and  passion  fruit,  priced  as  other 
flavours.  The  orange  and  lemon  flavour 
will  be  discontinued. 

Other  introductions  are  a  1  litre  ready 
to  drink  blackcurrant  and  apple  Ribena 
and  a  330ml  Lucozade  can  (£0.37). 
Beecham  Foods,  Beecham  House,  Great 
West  Road,  Brentford,  Middlesex. 
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Would  you  put  this 
in  your 

bjjjys  mouth!' 


You'll  never  sell  anoth 
who  reads  this  ad  if 

ask  vou 


Every  time  we  run  this  ad.,  the  phone  rings.  Persistently. 

Why?  Because  no  mother  in  her  right  mind  needs  any  more  convincing  that  Pur  are 

the  most  hygienic  teats  and  soothers  for  her  baby. 

Which  explains  why  thousands  of  mothers  are  buying  them  every  week. 


MiLions  of  mothers  pot  exactly  what  you  see  opposite  into  the,  cMds 

teats  and  baby  soother,  s,nce  the  days  when  yoor  Great  Great 
Grandmother  was  having  her  first  baby 

it  to  change  colour,  swell  up  and  distort.  It  may  even  blister. 

tra*SvXu  see  has  happened  on  the  left  And  that, 
whv  a  late  teat  o  soother  only  lasts  about  four  or  hve  weeks 
**"  1,  you  Keep  ,t  any  longer,  it  becomes  a  breeding  place  for 
bartena. 

And  it  tastes  horrible. 

Pur  (you  pronounce  it  pure")  teats  and  soothers  are  made 
from  1 00%  Purelne  silicone  rubber 

Exactly  the  same  material  is  used  to  make 
artificial  heart  valves. 

So  nothing  could  be  more 
medically  approved  of  Here's  why  . 


Pur  teats  and  soothers  are 
perfectly  clear  when  you  buy  them. 
They  stay  perfectly  clear  for  ever. 

That's  because  they  simply  do 
not  decay  or  deteriorate  in  any  way. 
despite  years  of  normal  use. 
They  certainly  never  taste 
rubbery  And  you  II  always  actually 
be  able  to  see  if  there's  any  dirt  left 
on  a  Pur  teat  or  soother 

You  can  boil  Pur  teats  and 
soothers.  You  can  immerse  them  in 
"xi-  '       sterilising  fluid  time  after  time. 
HM      You  can  even  f  reeze  them 

Pur  teats  and  soothers  will 
Mr      remain  deal  and  supple. 

So  supple  is  Purelife  silicone,  in 
W      fart  that  Pur  teats  and  soothers  come 
as  close  to  the  softness  of  a  mother's  own  J 

nipple  as  anything  can  JJ 
All  of  which  goes  some  way  to  explaining 
why  Pur  teats  and  soothers  are  unconditionally 
guaranteed  for  two  years. 


Pur  make  a  range  of  teats  and  baby  soothers 
that  correspond  with  the  recommendations  of  all 
doctors  and  midwives.  ,     .        V  v' 

Both  teats  and  soothers  are  available  ,n  conventional  . 
or  the  odontic  shape  And  when  we  *y  a  Pur  standard  eat  ,s  \ 
sSediuniorfastnowthatsexartlywhatitis  Becauseits  X 

development,  muscle  growth  and  the  proper  posibomng  of  your 

hy9e^7nX,lbdec,destog,vebabyanyth,ngother  than  her  own  nipple 
the  choice  is  Pur. 


AVAILABLE  AT  8001  -X  SUPERDRUG  AND  LEADING  CHEMIS 


latex  teat  to  a  woman 
ou  don't  believe  us, 
mum. 

Why  the  big  multiples  aren't  missing  a  trick  and  are  stocking  them  in  a  big  way. 
And  why,  if  your  own  chemist  wholesaler  can't  help  you  for  some  reason,  you  should 
ring  LSR  direct  on  02 1  -748  6622. 
You  could  ask  any  woman,  but  ask  for  Karen  Brazier. 


COUNTERPOINTS— 


Just  Desserts 
add  lotion 

Just  Desserts  hand  and  body  lotion  is  rich 
in  vitamins  A  and  E  and  contains  hazelnut 
oil,  say  suppliers  Beauty  Basics. 


The  hand  and  body  lotion  is  formulated 
for  the  company  by  a  French  pharmacist 
who  specialises  in  skin  care. 

Packaging  is  reminiscent  of  sweet  jars, 
also  used  for  the  bath  foam.  But  instead  of 
being  clear  PVC  they  are  tinted  white.  The 
dome  shaped  caps  are  also  white. 

The  label  features  water  colour 
graphics  in  peach  and  white,  lime  and 
white  and  cream  and  white  for  each 
fragrance  respectively:  cream  of  peach, 
cream  of  lime  and  cream  of  vanilla,  to 
match  existing  products  in  the  Just 
Desserts  range. 

The  hand  and  body  lotion  comes  in 
350ml  bottles  which  retail  at  £4.95  and  a 
miniature  30ml  size  £0.95.  Beauty  Basics 
Ltd,  UnitD,  51  Calthorpe  Street,  London. 


Wella  I  say! 


Wella  are  giving  a  75ml  bottle  of  IQ 
conditioner  for  each  purchase  of  any  of 
the  top  ten  shades  of  Colour  Confidence. 

Worth  £0.77,  the  offer  precedes  a 
second  burst  of  TV  advertising  in  August. 


Also,  IQ  conditioners  and  shampoos 
(125ml)  are  banded  together  as  twin  packs 
(shampoos,  £0.99,  conditioners,  £1.48). 

Wella  are  offering  a  "50  per  cent 
extra"  campaign  featuring  a  150ml 
colorset  bottle  for  the  price  of  the  normal 
100ml  size  (£0.36).  Wella  Great  Britain, 
Wella  Road,  Basingstoke,  Hants. 


Glucose  tablets 
for  Nucross 

ICML  have  introduced  a  range  of  42g 
glucose  tablets  under  the  Nucross  label. 

The  tablets  come  in  orange, 
blackcurrant,  plain  and  lemon  flavours 
and  retail  at  £0.28  per  42g  packet.  They 
will  feature  as  a  main  line  in  the  August 
promotion  and  be  backed  by  national 
advertising.  Independent  Chemist 
Marketing  Ltd,  51  Boreham  Road, 
Warminster,  Wiltshire  BA12  9JU. 


Sovlon  go  Dry 

Savlon  Dry  Spray  (55g:  £1.40)  is  designed 
for  dressing  wounds  on  the  feet. 

The  spray,  containing  Povidone 
Iodine,  reacts  with  moisture  to  form  a  film 
over  any  blister  or  cut.  The  iodine  is  then 
released  into  the  wounds.  Care 
Laboratories  Ltd,  Lindow  House,  Beech 
Lane,  Wilmslow,  Cheshire. 


OTRIVIN 


erile  eye  drops 


for  the  relief  of  conjunctivitis 
due  to  hay  fever 
irritating  smoke  or  dust 


Detailed  information  will  be  sent  on  request.     Zyma  (UK)  Limited,  Alderley  Edge,  Cheshire  SK9 


counterpoints; 


Cow  &  Gate 
bear  fruit 


Summer  fruits  is  the  latest  addition  to  Cow 
&  Gate's  range  of  pure  juices  for  babies. 

The  new  flavour,  made  up  of  apple, 
blackcurrant,  cherry,  raspberry  and 
strawberry,  will  be  available  at  the  same 
price  as  existing  Cow  &  Gate  baby  juices, 
early  this  month. 

The  company  claims  its  pure  juice 
range  has  a  26  per  cent  volume  share  of 
the  baby  drinks  market  and  are  outselling 
the  nearest  competitor  by  25  per  cent 
value  over  the  last  eight  months. 


The  product  will  be  supported  with 
advertising  in  women's  Press  and  over  45 
per  cent  of  new  mothers  will  receive 
samples  through  the  Bounty  weaning  pack 
and  3.5  million  money-off  coupons  will  be 
distributed  to  mothers,  say  Cow  &  Gate. 

As  with  other  flavours  in  the  range 
Summer  fruits  juice  comes  in  a  125ml  glass 
bottle,  designed  to  take  a  teat  and  locking 
ring.  It  does  not  need  diluting  and  is 
suitable  for  babies  from  four  weeks,  say 
Cow  &  Gate  Ltd,  Cow  &  Gate  House, 
Trowbridge,  Wilts  BA14  8HZ. 


Bright  forecast 
for  disposables 

UK  households  spent  £750  million  on 
disposable  paper  products  in  1984.  A  new 
report  published  by  Euromonitor  says 
current  consumer  trends  offer  tremendous 
growth  potential  in  this  sector,  but  warns 
that  production  costs  and  their  effect  on 
retail  prices  may  prove  a  stumbling  block 
in  several  highly  price-sensitive  segments 
of  the  market. 

The  report  has  six  sub-sectors:  toilet 
tissues  (worth  £320m  in  1984),  kitchen 
towels  (£61m),  facial  tissues  (£92m), 
sanitary  protection  items  (£11 5m), 
disposable  nappies  (£125m)  and 
disposable  tableware  (£25m). 

The  market  has  been  expanding  by 
around  six  per  cent  per  annum  in  the  past 
two  years,  with  each  of  the  major  sub- 
sectors  increasing  sales  in  1983  and  1984 
—  except  facial  tissues,  which  have  been 
largely  stagnant  since  1980. 

The  most  dynamic  sector  of  the  total 
market,  disposable  nappies,  has  expanded 
by  an  average  of  35  per  cent  per  annum 
and  fuelled  intense  competition  along  with 
massive  advertising  back-up.  Disposable 
nappies  will  remain  the  premier  growth 
sector  until' the  end  of  the  decade. 

The  report  sees  production  costs  and 
retail  prices  increasingly  difficult  to 
predict,  inhibiting  consumption, 
especially  in  the  more  demand-elastic 
sectors  such  as  kitchen  towels.  Retail 
prices  were  forced  up  steeply  in  the 
second  half  of  1984  following  industrial 
action  in  British  Columbian  pulp  mills  and 
the  falling  pound. 

During  the  rest  of  the  1980s,  the  report 
predicts  a  major  new  growth  market  as 
incontinence  products  are  established  into 

Chemist  &  Druggist  6  July  1985 


the  retail  sector.  "Disposable paper 
products  in  the  UK,  "Euromonitor 
Publications  Ltd,  87-88  Turnmill  Street, 
London  EC1MSQU. 


Added  support 
for  Lite  Legs 

Scholl  have  added  a  15-denier  sheer 
support  variant  to  their  Lite  Legs  range. 

The  tights,  designed  to  appeal  to 
young,  fashion  conscious  women,  come  in 
ruby  and  sapphire  as  well  as  more  subtle 
shades  of  grey  and  beige.  In  sizes  small, 
medium  and  large  they  will  retail  at 
around  £1.49. 

Scholl  says  that  the  Lite  Legs  range 
can  help  pharmacists  increase  their  share 


of  the  expanding  support  hose  market, 
which  they  value  at  £23.  lm.  The  company 
says  that  in  research  among  the  target 
customers  —  women  in  the  25  to  40  age 
group  who  have  not  previously  worn 
support  tights  —  over  81  per  cent  said  that 
the  Scholl  tights  were  more  comfortable 
and  fitted  better  than  their  usual  tights. 

POS  materials  for  the  whole  Lite  Legs 
range  —  gentle,  maternity  support  and 
firm  support  —  is  available,  including 
counter,  wall  and  floor  stands,  say  Scholl 
(UK)  Ltd,  182  St  John  Street,  London 
EC1P1DH. 


STANDS 
FOR  PROFIT 


Lady  Jayne  have 
combined  its  innovative 
skills  of  developing  new 
products,  with  the  best  in 
point-of-sale  display  stands. 


Laughton  &  Sons  Ltd , 
Warstock  Road,  Birmingham. 


Now  Milupa  gives  you 

a  bigger  bite  of 
the  baby  food  market 


Milupa,  brand  leader  in  independent 
chemists,  now  give  you  extra  meaty  profit  by 
entering  the  £25  million  Junior  Food  Market  with 
their  delicious  new  range  of  meals  for  use  from  6 
months  onwards. 
Five  delicious  recipes 

In  five  delicious  varieties,  each  meal  is  only 
made  with  top  quality  products,  Succulent 
chicken  taken  from  the  breast  and  thigh  or  lean, 
prime  beef,  both  with  nourishing  wheat  or  rice 
and  freshiy  grown  vegetables. 

Ingredients  which  are  rigorously  screened. 
Recipes  which  are  created  without  artificial 


flavourings  or  preservatives.  Meals  which 
protect  babies'  delicate  digestive  systems. 

Stock  up  now!  And  get  your  teeth  into  some 
juicy  profit. 

milupa 

JUNIOR  FOOD 

The  new  generation  of  Baby  Foods. 

Milupa  Limited,  Milupa  House,  Hercies  Road,  Hillingdon,  Uxbridge. 
Middlesex  UB10  9NA.  Telephone:  Uxbridge  (0895)  59851 . 


 COUNTER!  lE;  >  BRIBING  


Topical  implications 
for  hydrocortisone 


All  the  indications  are  that 
hydrocortisone  is  due  to  be 
reclassified  as  a  Pharmacy 
medicine  in  the  United 
Kingdom  within  the  next  year 
or  so.  A  review  of  the  properties 
and  activities  of  hydrocortisone 
is  therefore  appropriate  in  this 
series  of  articles. 

Hydrocortisone  (fig  1)  is  a  naturally- 
occurring  corticosteroid  and  in  the  topical 
field  it  is  still  the  most  widely  used  anti- 
inflammatory steroid  and  probably  also  the 
safest. 

Physiology 

The  adrenal  glands  secrete  two  series  of 
hormones,  (i)  the  sympathomimetic  amines, 
adrenaline  and  noradrenaline,  from  the 
medulla,  and  (n)  the  corticosteroids  from  the 
cortex.  The  corticosteroids  can  be  further 
subdivided  mto  the  mmeralocorticosteroids, 
notably  aldosterone  which  exerts  powerful 
effects  on  extracellular  fluid  and  electrolyte 
balance,  and  the  glucocorticosteroids  of 
which  hydrocortisone  is  by  far  the 
predominant  one.  Its  secretion  is  under 
hypothalamic  control  with  a  direct  feedback 
to  the  hypothalamus  and  the  anterior 
pituitary  gland  (fig  2  overleaf).  With  this  in 
mind,  it  is  easy  to  rationalise  the  effect  of 
stress  on  hydrocortisone  secretion. 

Hydrocortisone  exerts  a  number  of 
important  and  essential  systemic  effects  in 
the  control  of  carbohydrate,  protein  and  fat 
metabolism.  In  this  review  however,  only  its 
anti-inflammatory  effects  will  be  considered 
m  any  detail. 

Inflammation 

Cellular  damage  is  accompanied  by  release 
of  vasoactive  and  inflammatory  substances 
which  ensure  that  the  defence  cells  of  the 
body  can  neutralise  and  limit  the  damage 
with  what  is  seemingly  a  short-term 
worsening  of  the  condition. 

Fibrinogen  leaked  out  mto  the  tissue 
spaces  provides  the  necessary  framework  for 
clot  formation  to  localise  the  damage. 

Biochemically,  our  knowledge  of  the 
inflammatory  process  has  expanded 
significantly  over  recent  years.  Histamine, 
bradykinin  and  5-hydroxytryptamme  have 
been  known  to  be  released  from  injured  cells 
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Fig  1  Structures  of 
hydrocortisone  and  its  acetate 
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for  a  long  time.  Most  of  the  recent  progress 
has  been  in  our  understanding  of  the  events 
following  their  release  and  the  biosynthesis 
of  the  other  group  of  inflammatory 
substances,  the  prostaglandins. 

Cell  membrane  disruption  leads  to  the 
activation  of  the  enzyme  phospholipase  A2 
which  leads  on  to  the  release  of  arachidonic 
acid  from  membrane  phospholipids.  The 
arachidonic  acid  is  then  rapidly  metabolised 
by  two  distinct  oxidative  enzyme  systems, 
lipo-oxygenase  and  cyclo-oxygenase.  The 
cyclo-oxygenase  pathway  has  already  been 
considered  in  some  detail  in  this  series  of 
articles  when  the  mode  of  action  of 
lbuprofen  and  related  non-steroidal  anti- 
inflammatory substances  was  reviewed 
(C&D  February  11,  1984,  P257). 

Essentially,  ibuprofen-like  substances 
inhibit  the  enzyme  cyclo-oxygenase,  the  first 
enzyme  in  the  arachidonic  acid  to 
prostaglandin  pathway.  The  result  is, 
peripherally,  an  inhibition  of  inflammation 
and  pam  relief. 

The  role  of  the  lipo-oxygenase  pathway 
in  inflammation  is  less  clear.  Arachidonic 
acid  is  known  to  be  converted  to  the 
leucotrienes   through   this   route.  The 


discovery  of  slow  reacting  substance  of 
anaphylaxis,  a  mixture  of  the  leucotrienes, 
has  thrown  some  light  on  the  patho- 
physiology of  conditions  such  as  asthma  and 
arthritis  but  much  remains  to  be  elucidated. 

In  dermatology,  there  is  now  a  body  of 
opinion  suggesting  that  the  leucotrienes,  in 
conjunction  with  other  chemotactic  factors, 
stimulate  the  migration  of  granulocytes  into 
extravascular  areas  and  in  psoriasis,  for 
example,  this  may  help  to  explain  the 
accumulation  of  polymorphonuclear 
leucocytes  in  the  lesions.  Confirmation  of 
this  theory  and  a  better  understanding  of  the 
physiology  and  pathophysiology  of  the 
leucotrienes  await  the  isolatation  of  more  of 
the  individual  compounds,  and  the  synthesis 
of  more  selective  phospholipase  A2 
inhibitors. 

Mode  of  action  of 
hydrocortisone 

It  may  well  surprise  readers  that  the  mode  of 
action  of  hydrocortisone  in  inflammation  is 
still  unclear  although  the  brief  review  of  the 
biochemical  pathways  presented  above  will 
help  to  explain  why. 

Experimental  evidence  suggests  that  the 
steroid  stabilises  lysosomal  membranes  so 
that  inflammatory  substances  are  less  readily 
released.  The  immune  system  is  suppressed 
so  that  antibodies  and  defence  cells  reach 
the  inflammed  area  in  smaller  numbers. 
Hydrocortisone  also  reduces  the  ability  of 
the  white  blood  cells  to  digest  entrapped 
substances  and  capillary  permeability  is 
reduced. 

Biochemically,  the  evidence  points  to  at 
least  some  of  the  steroids  activity  being  due 
to  inhibition  of  prostaglandin  synthesis  via 
suppression  of  phospholipase  A2.  A 
glucocorticoid-dependent  gene  expression 
hypothesis  has  also  been  put  forward  to 
explain  the  anti-exudative  effect  of  steroids 
The  presence  of  a  protein  which  is 
synthesised  under  the  influence  of  steroids 
and  which  exerts  an  anti-exudative  effect  has 
also  been  postulated. 

Clinical  applications 

Under  the  proposed  amendments  (MLX  156) 
only  primary  irritant  dermatitis  and  allergic 
contact  dermatitis  in  adults  will  be 
considered  suitable  clinical  indications. 
Proposed  contraindications  include  chronic 
dermatoses,  perianal  and  genital  skin 
problems,  eye  conditions  and  cold  sores. 
These  conditions  are  considered  worthy  of 
further  medical  examination  and  therefore 
not  suitable  for  self-treatment. 

The  reduced  margin  of  safety  in  the 
paediatric  population  makes  the  restriction 
of  use  to  the  adult  population  justifiable. 
However,  the  severe  restrictions  on  the 
spectrum  of  use  is  probably  over-cautious. 
The  Committee  on  Safety  of  Medicines  was 
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Fig  2  Control  of  hydrocortisone  secretion 
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probably  working  on  the  assumption  that 
pharmacists  had  little  input  in  ensuring  safe 
use  of  the  steroid.  That  is,  the  Committee 
members  probably  had  a  POM  to  GSL 
classification  in  mind  although  in  practice,  a 
POM  to  P  reclassification  is  proposed.  This 
perhaps  provides  a  good  opportunity  for 
reflection  by  all  concerned,  not  least  by 
pharmacists  in  general  practice. 

Biopharmaceutics 

Only  drug  which  is  in  solution  in  a  topical 
formulation  contributes  to  the  driving  force 
responsible  for  transdermal  transport.  For 
any  given  formulation  therefore,  optimal 
delivery  is  ensured  by  a  drug-saturated 
system.  The  proposal  that  only  1  per  cent 
hydrocortisone  or  hydrocortisone  acetate 
should  be  considered  suitable  for  inclusion 
in  products  licensed  for  over  the  counter  use 
is  therefore  baffling.  An  optimised  0.5  per 
cent  hydrocortisone  formulation  may  well 
out-perform  a  1  per  cent  formulation.  There 
is  therefore  little  scientific  evidence  to 
suggest  that  0.5  per  cent  formulations  are 
ineffective.  This  is  particularly  pertinent 
since  absorption  studies  have  shown  that 
only  a  few  per  cent  of  applied  topical  doses 
of  hydrocortisone  reach  the  systemic 
circulation.  In  simple  terms  this  means  that 
large  non-absorbed  excesses  of  hydro- 
cortisone are  usually  applied  to  the  skin  in 
clinical  practice. 

Although  one  would  have  expected 
different  clinical  performance  by 
hydrocortisone  and  hydrocortisone  acetate, 
this  seemingly  is  not  borne  out  by  clinical 
observations  probably  because  the  physico- 
chemical  and  therefore  transport  properties 
of  the  parent  steroid  alcohol  and  its  acetate 
ester  are  not  very  different.  Their  bio- 
transformation profiles  are  probably  also 
very  similar  although  clearly  hydrolysis  of 
the  ester  function  in  hydrocortisone  acetate 
either  precedes  or  accompanies  further 
metabolic  breakdown.  The  presumed 
similar   metabolic  biotransformation 


contrasts  sharply  with  what  is  known  about 
the  metabolism  of  compounds  such  as 
hydrocortisone-17-butyrate  (Locoid)  which 
is  highly  resistant  to  cutaneous  esterases. 
Unlike  hydrocortisone-  2 1- acetate, 
hydrocortisone-17-butyrate  is  much  more 
active  than  hydrocortisone. 

MLX  156  also  proposes  that  only  simple 
creams  or  ointments  should  be  considered 
suitable  vehicles.  This  again  is  a  surprising 
proposal  given  what  is  known  about  the 
biopharmaceutics  of  skin  transport. 

All  those  active  in  the  design  of  topical 
formulations  must  feel  some  despair  on 
reading  the  proposals.  The  authorities  have 
probably  adopted  this  cautious  approach 
because  of  their  concern  that  additives  such 
as  percutaneous  absorption  enhancers,  may 
themselves  be  the  cause  of  adverse  drug 
reactions.  Indeed  they  may  well  wish  to  limit 
the  extent  of  absorption  to  the  poor  levels 
achieved  by  current  formulations  in  order  to 
avoid  systemic  steroid  toxicity.  If  this  is  the 
case,  then  a  more  systematic  control  of 
formulations  would  be  justifiable. 

Ideally,  comparative  bioavailability  data, 
similar  to  that  required  of  oral  products, 
should  be  available.  However,  our  current 
knowledge  of  steroid  activity  and 
percutaneous  absorption  is  too  limited  to 
confidently  define  the  necessary  end-points. 
Systemic  availability,  for  example,  would 
clearly  be  inappropriate  as  an  end-point  for 
defining  the  bioavailability  of  steroids 
intended  for  action  in  the  skin  layers. 

Adverse  reactions 

The  low  amounts  of  hydrocortisone 
absorbed  into  the  systemic  circulation 
following  topical  application  means  that 
adrenal  suppression  is  unlikely.  However, 
prolonged  applications  to  large  surfaces, 
particularly  where  the  barrier  function  is 
impaired  such  as  by  fissuring,  should  be 
avoided. 

Absorption  of  steroids  from  the  skin  of 
infants  is  likely  to  be  much  higher  than  in 


adults  and  use  of  steroids  in  infants  should 
therefore  be  closely  monitored.  OTC  use  is 
inappropriate.  The  Committee  on  Safety  of 
Medicines'  proposal  to  limit  use  to  the  adult 
population  should  minimise  these  problems. 
Pharmacist  intervention  will,  however,  be 
required  as  an  additional  safeguard. 

The  most  widely  publicised  local  side 
effect  of  steroids  is  skin  atrophy  which  leads 
to  scar  formation  and  telangiectasia  (blood 
vessels  become  visible  and  dilated  because 
of  weakening  of  supportive  connective 
tissues).  The  capillaries  may  rupture  and 
merge  to  form  an  unsightly  spot 
(ecchymosis).  These  effects  associated  with 
skin  atrophy  have  mainly  been  associated 
with  the  use  of  the  more  potent  topical 
steroids.  Hydrocortisone  appears  to  be  a 
threat  in  this  respect,  only  when  applied  to 
areas  such  as  the  eyelids  where  the  skin  is 
thm  already. 

Suppression  of  the  local  immune 
response  may  theoretically  mean  that 
infection  of  lesions  may  be  more  likely 
following  treatment  with  hydrocortisone. 
This  may  also  lead  to  spread  of  existing 
infections.  Generally  however,  compound 
antimicrobial-steroid  preparations  are  not 
recommended  and  in  any  case  these 
preparations  are  not  likely  to  be  available 
without  a  prescription. 


Hydrocortisone  will  make  a  significant" 
contribution  to  the  range  of  effective 
remedies  available  to  the  pharmacist  for  the 
relief  of  minor  primary  and  allergic 
dermatitis.  Often  however,  the  lesions  can  be 
relieved  by  the  application  of  srmple 
emollient  applications  and  they  should  not 
be  discarded  once  hydrocortisone  prepara 
tions  become  available. 

Hydrocortisone  is  a  remarkably  safe 
steroid  for  topical  application  but  with  the 
broadening  of  the  patient  base,  constant 
vigilance  by  the  pharmacist  is  required 

Manufacturers  should  be  encouraged  to 
provide  data  on  the  comparative  effective- 
ness of  their  products.  Biopharmaceutical 
data  suggests  that  bio-inequivalence  may 
well  be  a  problem  with  topical  hydrocor- 
tisone products. 


One  of  a  series  of  "pull  out  and  keep" 
articles  by  Professor  Alain  Li  Wan  Po, 
department  of  pharmacy.  The 
Queen's  University  of  Belfast. 
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anusol 

Recommend  an  ideal  range  for  your  customers 

*  Anusol  Cream  with  a  vanishing  base,  rapidly  absorbed    *  Anusol  Ointmentfordry  irritated  conditions 


*  Anusol  Suppositories  for  a  measured  dose  of  internal  medication 


Piles  and  associated  anal  irritation  are  very 
common  ailments,  as  every  retail  pharmacist 
knows.  With  Anusol ,  you  can  recommend  the 
most  suitable  presentation  from  a  medically- 
prescribed  range  of  treatments  —  all  of  them 


soothing  and  effective,  and  a  thoroughly 
professional  recommendation. 

To  help  your  shyer  customers,  there's  a 
compact  display  unitfor  Anusol  —  please  let  us 
know  if  you  would  like  one. 


the  name  people  feel  better  with 

Mitchell  House,  Southampton  Road.  Eastleigh, 
Hampshire  S05  5RY 


Composition:  Anusol  Cream  Each  100  g.  ot  cream  contains  Bismuth  Oxide  214  g,  Balsam  Peru  BPC 
19731  80  g  Zinc  Oxide  Ph  Eur  10.75  g;  Anusol  Ointment  Each  100  g  of  ointment  contains  Bismuth 
Subgallale  B  P  2  25  g,  Bismuth  Oxide  0  875  g,  Balsum  Peru  BPC  1973 1  875  g,  Zinc  Oxide  Ph.  Eur  10  75  g 
Anusol  Suppositories  Each  2.8  g.  suppository  contains:  Bismuth  Subgallale  B  P  59  mg,  Bismuth  Oxide 
24  mg.  Balsum  Peru  BPC  1973  49  mg,  Zinc  Oxide  Ph.  Eur  296  mg 

Indications:  Anusol  Cream  and  Ointment  For  the  symptomatic  relief  ol  uncomplicated  inlernal  and 
external  haemorrhoids,  pruritus  am,  proctitis  and  lissures  Also  indicated  post-operatively  in  ano-reclal 
surgical  procedures  and  atler  incision  of  thrombosed  or  sclerosed  ano-rectal  veins.  Anusol  Suppositories 
For  the  symptomatic  reliel  of  uncomplicated  inlernal  haemorrhoids  and  proctitis  Also  indicated  post- 
operatively in  ano  rectal  surgical  proceduresand  alter  incision  ol  thrombosed  or  sclerosed  ano-rectal  veins 
Dosage  and  Administration:  Anusol  Cream  and  Ointment  Adults  Apply  loalfected  area  al  night,  in  Ihe 
morning  and  after  each  evacuation  until  Ihe  condition  is  controlled  .Thoroughly  cleanse  Ihe  aftecled  area, 
dry  and  apply  cream  or  ointment  Anusol  Ointmenl  should  be  applied  on  a  gauze  dressing  Anusol  Cream 
is  prepared  in  a  vanishing  cream  base  and  may  be  gently  smoothed  onto  Ihe  affected  area  without  the 


need  to  apply  a  gauze  dressing  For  inlernal  conditions  use  rectal  nozzle  provided,  and  clean  it  atler  each 
use  Notto  be  taken  orally Elderly  (over  65  years)  As  loradulls  Children  No  dose  recommended  Anusol 
Suppositories  Adulls  Remove  wrapper  and  insert  one  suppository  into  Ihe  anusat  night,  in  the  morning 
and  atler  each  evacuation  Not  lo  be  taken  orally.  Elderly  (over  65  years)  As  for  adults.  Children  Nol 
recommended 

Contra-indications,  warnings,  etc:  Anusol  Cream.  Ointmenl  and  Suppositories  History  of  sensitivity  to 
any  of  the  constituents  Rarely,  sensitivity  reactions  Patients  may  occasionally  experience  transient 
burning  on  application,  especially  if  the  anoderm  is  not  intact. 

Product  licence  No's:  Anusol  Cream  0019/0040,  Anusol  Ointment  0019/5002,  Anusol  Suppositories 
0019/5001 

Cost:  Anusol  Cream  x   List  Price  ex  VAT  £10 .37 .Anusol Ointment  x  12hsl  Price  ex  VAT  £9.85 ,  Anusol 
Suppositories  12s  x  /,?  List  price  ex.  VAT  £10.56,  ^Sx6Lisl  Price  ex  VAT  £9  39 
Dala  sheet  available  on  reguesl  R85136 
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N  August,  the  first-ever  consumer  advertising 
breaks  for  Benadon,  Britain's  leading  OTC  brand  of 
vitamin  B6- 

As  you  probably  know,  vitamin  B6  sales  have 

soared  in  the  last  5  years,  as  more 
and  more  women  have  taken  it 
for  Pre-Menstrual  Tension  (PMT). 


When  do  many 
women  take 
vitamin  B6? 


Man)  worrit:  n  now  take  vitamin 
B6  (luring  their  rwnMrual  cycle. 

Benadon,  which  comes  in  handy 
tablet  farm,  is  Britain's  most  popular 
brand  of  vitamin  Bf> 

If  youVe  thinking  ol  taking 
vitamin  Bf>,  why  not  rlo  what 
;  so  many  women  have  done, 
id  try  Benadon:  the  vitamin 
for  women 

Benadon. 

te vitamin  for  women. 

m  11  1  m*. 


fNADON 

I1AMIN  86 


We'll  be  spending  £500,000 
promoting  Benadon,  all  told. 

You'll  see  big  colour  adver- 
tisements in  women's  magazines 
including  Woman,  Company, 
Cosmopolitan,  Family  Circle,  Good  Housekeeping, 
Living  and  Options,  running  till  the  end  of  the  year. 

To  give  you  extra  help  at  point-of-sale,  we'll 
supply  eye-catching  window  stickers,  header  cards 

and  showcards.  Benadon* 

It's  estimated  that  over  The  vitamin  for  women. 

70%  of  women  aged  25-44 
suffer  from  PMT. 

Will  you  have  enough 
Benadon  to  help  them  every 
month? 


CONSUMER  DIVISION,  ROCI  IE  PRODUCTS  I  IMITED.P.O.  BOX  8, 
WEEWYN  GARDEN  CI  I  Y,  III  RTEORDSI  [IRE  AL7  JAY.  TEL:  (0707)  328128. 
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BENADON 

VITAMIN  B6 

50mg 


1ENADOK  IS  A  TRADE  MARK 
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Gem  hair  care  is  a  range  of  value  for  money,  quality  products  that  your 
customers  will  be  back  for  time  and  time  again. 

Just  look  at  the  choice  they  have. . .  Gem  Hairspray  is  available  in  Normal 
and  Extra  Hold,  both  with  added  Conditioner 

Gem  Styling  and  Conditioning  Mousse  with  Jojoba,  conditions  as  wel 
styles  and  leaves  hair  non-greasy. 

Gem  Frequent  Wash  Shampoo  with  Silk  is  really  kind  to  the  hair  and  scalp 
And  Gem  Frequent  Use  Conditioner  with  Silk  is  the  most  gentle  you  can 
recommend.  Both  are  available  in  75ml  easy-to-use  tubes. 

For  the  younger  person,  Gem  Styling  and  Setting  Gel  is  a  new  line  that  lets  them 
experiment  with  those  more  modern  styles  and  it  comes  in  a  100ml  clear  jar. 
Last  of  all,  our  popular  Gem  Dry  Shampoo  is  available  in  the  'trimline'  can 
All  products  are  beautifully  packed  for  extra  appeal,  so  your  customers  will  be 
moving  them  off  your  shelves  really  FAST. . . 
It  all  adds  up  to  extra  profits  for  you 

Contact  us  now  for  more  details  or  we  will  arrange  for  a  representative  to  call 
so  you  can  see  Gem  products  for  yourself 

RICHARDS  &  APPLEBY 

Gerrard  Place,  Skelmersdale.  Lancashire  WN8  9SF 
Telephone  0695  20 11 1  Telex  628366  G 

•  SOAP  TOILETRIES  COSMETICS  MANUFACTURE  MARKETING  •  AGENCY  MARKETING  DISTRIBUTION  •  CONTRACT  MANUFACTURE  • 
•  PRIVATE  LABEL  DESIGN  MANUFACTURE  •  EXPORT  MARKETING  DISTRIBUTION  • 
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Summer  may  not  yet  have  arrived,  at  least  you  could  be  forgiven 
thinking  so  judging  by  the  weather  recently,  but  the  countdown 

December  25  has  already  started  behind  the  scenes.  Man 
manufacturers  report  that  last  year's  ranges  provided  them  with  their 
most  successful  ever  Christmas  sales  figures.  On  the  strength  of  this 
they  have  introduced  a  wide  number  of  gift  coffrets,  many  of  them 
representing  excellent  value  for  money.  To  provide  alternatives  to  the 
girt  sets,  a  number  of  standard  individual  lines  are  available  in  festive 
gift  wraps,  giving  the  gift  hunter  more  choice,  both  in  terms  of  product 

and  price  range. 


CHRISTMAS 

IAs  part  of  its  new  up-market  approach 
_  Fenjal  creme-bath  has  been  treated  to 
new  pack  sleeves.  For  the  first  time 
sleeves  have  been  added  to  the  250ml 
(£7.20)  size  packs  as  well  as  the  1 00ml 
(£3.75)  for  Christmas  and  the  look  is 
coordinated  to  the  colourways  of  the  four 
fragrances  of  Fenjal.  The  presentation 
includes  a  gift  set  in  the  Classic  fragrance 
containing  a  42ml  creme  bath  and  beauty 
soap  in  a  plastic  dish.  The  set  is  packaged 
in  the  turquoise  livery  and  retails  at  the 
normal  combined  price  of  the  two 
products  —  £3.50 

Making  Christmas  Worthwhile  is  the  Je 
jjfc  Reviens  coffret  (£1  5)  containing  parfum 
and  eau  de  toilette  atomiser  in  a  casket  of 
blue  with  the  traditional  Je  Reviens 
cherub 


3 Beauty  Basics  offering  for  Christmas  has 
_  an  Egyptian  feel  with  the  pyramid  gift  set 
(£7.35)  containing  a  370ml  bathing 
foam,  a  single  soap  box  and  a  guest  soap 
box  forming  the  peak.  The  set  is  available 
in  cream  of  lime,  peach  and  vanilla.  The 
mini  mixture  (£2.75)  contains  two 
additions  to  the  Just  Desserts  range  - 
shampoo  and  hand  and  body  lotion,  and 
bathing  foam.  The  three  miniature  pots 
(30ml)  are  presented  in  a  box  and  are 
available  in  the  above  fragrances. 
Miniature  size  soaps  (25g)  come  in  a  box 
holding  one  of  each  variant 

4 Christmas  sales  of  the  Philip's  Ladyshave 
_  26  series  will  be  supported  by  a 
£500,000  television  advertising 
campaign.  Pictured  from  left  to  right  are 
the  Ladyshave  1  6  HP  2603  (£7.95), 
rechargeable  HP261  5  (£1  9.95),  HP2220 
(£8.95),  HP2612  (£14.95).  On  the 
extreme  right  with  the  blue  graphics  is 
what  Philips  expect  will  be  their  biggest 
seller  —  the  battery  operated  HP2602  at 
around  £10.95.  The  range  is  completed 
by  the  mains  operated  HP261  1  (£1  2.95) 
-  it  is  not  pictured  but  like  the  other 
Ladyshave  26  models,  it  shares  the  same 
basic  design 

SShowcards,  shelf  strips  and  testers 
_  support  Roger  &  Gallet's  L'Homme  gift 
sets.  Pictured  is  a  soap  gift  set  (£1  2.95) 
offering  a  1 0Og  soap  and  1 00ml  eau  de 
toilette  spray 

6 The  Denim  1  985  line  up  comprises  four 
_  duo  combinations,  priced  and  packaged 
for  wide-scale  appeal  say  Elida  Gibbs. 
The  sets  each  contain  a  1 00ml  Denim 
after  shave  plus  one  of  the  following  - 
anti-perspirant;  deodorant  body  spray; 
talc;  shave  foam.  The  latter  has  a 
recommended  retail  price  of  £3.39  while 
the  others  come  in  at  £3. 59 


Christmas  Worth  Pour  Homme  comes  in 
an  aftershave  spray  ( 1 00ml)  and  eau  de 
toilette  travel  flacon  (30ml),  packaged  in 
a  charcoal  grey  coffret  (£  1  5) 


CHRISTMAS 

A  Roger  &  Gallet  coffrets  are  available  in 
W  three  different  sizes  and  five  fragrances: 
carnation,  orchid,  tea  rose,  sandalwood 
and  fougere.  Retail  prices  are:  toilet  soaps 
£2.75,  bath  soaps  £3.75  and  toilet  soaps 
£4.75.  An  assorted  pack  of  four  toilet 
soaps  in  fougere,  orchid,  carnation  and 
sandalwood  has  been  introduced  for 
those  who  are  undecided  on  which 
fragrance  to  choose 

»The  Nivea  lotion  and  extra  light  coffrets 
both  contain  1 00ml  body  wash  and  1 0Og 
soap  in  deep  blue  and  pale  blue  packaging 
respectively.  They  are  expected  to  retail 
between  £2.99  and  £3. 50  and  are 
available  from  mid-August 
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Within  the  range  of  Old  Spice  gift  sets  for 
1  985,  Shulton  have  widened  the 
selection  of  product  combinations  and 
price  points.  The  collection  includes 
aftershave  lotion  and  smooth  shave 
(£3.69),  aftershave  lotion  and  talc 
(£3.85),  aftershave  lotion  and  stick 
deodorant  (£3.69),  aerosol  deodorant 
and  talc  (£3.30),  after  shave  lotion  and 
aerosol  deodorant  (£3.85)  and  splash  on, 
lotion  and  shampoo  for  men  (£2.79).  At 
the  upper  end  there  is  a  box  for  £6.69 
containing  after  shave  lotion,  talc, 
aerosol  deodorant  and  shampoo 

Capitalising  on  the  trend  for  the  increased 
purchase  of  body  sprays  around 
Christmas,  Smith  &  Nephew  have 
launched  three  Limara  gift  packs  in  the 
romantic  fantasy,  golden  mystery  and 
elusive  dream  fragrances.  They  comprise 
body  spray  with  body  shampoo  and  soap 
(£3.99);  body  spray  with  hand  and  body 
lotion  (£2.99)  and  thirdly  talc,  soap,  body 
spray  and  white  face  cloth  in  a  PVC 
drawstring  bag  (£4.99) 

Four  coffrets  featuring  Houbigant's 
Chantilly  fragrance  will  be  available:  1 . 
eau  de  parfum  atomiseur  (30ml),  parfum 
(5ml)  -  £7.30;  2.  purse  parfum  (5ml), 
perfumed  talc  (45g)  —  £5.75;  3.  eau  de 
parfum  (1  5ml),  perfumed  talc  (45g)  — 
£5.20;  4.  eau  de  toilette  atomiseur 
(30ml),  perfumed  talc  (45g)  -  £6.25. 
Coffrets  are  also  available  in  Raffinee, 
Monsieur  Houbigant  and  Monsieur 
Houbigant  musk  ranges 


3 


The  Avent  gift  set  (£9.95)  featuring 
colourful  cat  designs  by  Ronald  Searle 
comprises  cup,  plate  and  dish  —  all  with 
vacuum  sealing  lids  and  made  of 
melamine  —  together  with  a  clear 
polycarbonate  tumbler.  The  cat  designs 
are  dishwasher  proof 

For  tennis  enthusiasts  Richards  & 
Appleby  have  just  the  thing!  The 
company  has  added  the  tennis  star  soap 
and  sports  flannel  (£1 .99).  Also  pictured 
are  the  snooker  king,  football  crazy  and 
darts  champion  sports  soap  novelties 
introduced  last  Christmas 
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Dana  Perfumes  are  introducing  two 
Christmas  coffrets  to  their  Herbissimo 
range  of  herbal  toiletries,  featuring  in 
each  case  a  new  eau  de  cologne  spray 
(50ml)  available  either  with  1 0Og  soap 
(£3.45)  or  75ml  body  spray  (£3.95) 
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The  honey  and  beeswax  Christmas 
coffrets  are  just  one  of  the  many  gifts 
Bronnley  are  featuring  this  year.  The  shell 
soap  and  complementary  white  china 
soap  dish  with  pastel  coloured  floral 
design,  will  retail  at  £5.95  a  set.  The 
honey  and  forget-me-not  body  lotion, 
hand  soap  and  round  china  trinket  dish 
comes  in  a  presentation  box  lined  with 
contrasting  white/blue  floral  print  fabric 
and  is  priced  at  £8.95.  Six  visitor  size 
heart  shaped  soaps  are  available  in  a 
reusable  rice  bowl,  cellophane  wrapped 
and  finished  with  blue/gold  bow  and  gold 
daisy  gift  tag  (£7.95) 
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CHRISTMAS 

r Nicholas  Laboratories  are  joining  the 
festive  spirit  with  special  packs  of  Radox. 
Showerfresh  is  presented  in  a  seasonal 
blue  carton  with  a  skiing  theme,  whilst 
Radox  bath  salts  feature  a  Christmas  card 
style  pack  depicting  a  country  snow 
scene.  And  Winter  herbs  are  the  choice 
for  the  herbal  bath  packs,  available  in 
300ml  and  500ml  cartons 

B Following  the  Christmas  cracker  spray 
_  last  year,  Cie  features  a  cologne  spray 
(1 0ml)  in  a  hanging  lantern  carton  for 
£1 .95.  Other  gift  set  options  are 
presented  in  window  fronted  cartons, 
with  floral  shaped  cut-outs:  25ml  cologne 
spray  and  1 0Og  soap  retail  at  £3.95,  and 
the  same  spray  plus  1 0Og  talc  for  £4.95 


Floris  have  introduced  a  new 
presentation  of  their  visitor's  soaps.  Six 
fragrances  in  25g  size  tablets  (carnation, 
florissa,  jasmine,  lily  of  the  valley, 
ormonde  and  stephanotis)  come  in  light 
and  dark  blue  packaging 

Five  gift  sets  are  included  in  the  Blue 
Stratos  Christmas  range:  splash  on  lotion 
and  aerosol  deodorant  (£4.25),  talc  and 
after  shave  lotion  (£4.59),  splash-on 
lotion  and  shampoo  (£3.85),  after  shave 
lotion  and  aerosol  deodorant  (£4.59).  A 
Blue  Stratos  executive  traveller  comes 
ready  to  use  in  a  blue  toilet  bag  with  two 
zipped  waterproof  compartments 
containing  talc,  stick  deodorant  and 
aftershave  lotion  to  retail  at  £8.99 

Richards  &  Appleby  say  they  have  an 
extensive  collection  of  Christmas  giftlines, 
many  of  which  are  new  for  1  985.  One  of 
the  company's  most  recent  introductions 
—  Gem  body  spray  is  now  available  in  a 
boxed  gift  set  (£2.25)  with  two  75g 
soaps,  in  love  mist  or  night  mist  variants 

Bathtime  can  be  even  more  fun  for 
children  with  two  extra  characters  to  add 
to  the  Matey  family  —  Snow  Matey  and 
Santa  Matey  (340ml,  £0.88) 

Elizabeth  Arden  single  gift  sets  featuring 
the  Blue  Grass  fragrance,  ranging  in  price 
from  £2.95to  £18.50 


The  Mandate  collection  in  brown  boxes 
with  clear  lids  revealing  gold  and  brown 
packs  comprises:  after  shave  spray,  soap 
and  talc  (£1 0.95),  after  shave  and 
deodorant  spray  (£8.50)  and  after  shave 
and  talc  (£8. 50).  Also  available  is  the 
Mandate  Voyager  travel  case  (£1  3.25) 
with  a  brown  fabric  trim  and  buckle 
fastening,  containing  after  shave  lotion, 
talc  and  deodorant  spray 


For  the  romantic,  Prince  Matchabelli  are 
offering  Aviance  night  musk  gift  set 
(£7.45)  containing  1  3ml  EDTA,  75g 
shimmering  talc  and  body  lotion  plus  a 
heart  shaped  candle  impregnated  with 
the  fragrance 


Tabu  by  Dana  Perfumes  takes  on  a 
festive  feel  for  Christmas  1  985  with  the 
introduction  of  eight  coffrets  featuring  a 
harlequin  livery.  Four  gift  packs  are 
available:  25ml  cologne  spray  and  1  25g 
puffer  talc  (£5.70);  50ml  cologne  spray 
and  Dana  headsquare  (£5.95);  25ml 
cologne  spray  and  7ml  eau  de  parfum 
purse  spray  (£6. 1  5)  and  1  25g  de  luxe 
hand  and  body  lotion,  1  25g  foam  bath 
and  free  spray  cologne  (£3.95).  Seasonal 
packaging  will  be  carried  through  to 
single  product  packs:  eau  de  parfum 
(10ml,  £7.95),  cologne  spray  (1oz, 
£3.20),  puffer  talc  (125ml,  £2)  and 
dusting  powder  (1  1  2g,  £3.90).  Each 
Christmas  pack  will  carry  tickets  showing 
consumer  discounts  of  about  £  1 
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Prince  Matchabelli  are  introducing  several 
gift  sets  in  the  Catchet  pink,  silver  and 
blue  livery.  Pictured  is  a  1  2. 5ml  EDT, 
75ml  talc,  100g  soap,  250ml  foam  bath 
with  a  pink  and  white  Cachet  toilet  bag 
(£9.95) 
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Pictured  is  a  selection  of  gift  ideas  from 
Addis.  Just  Natural  coffrets  come  in  four 
fragrances  —  golden  peach,  satin  rose, 
honey  and  oatmeal  and  new  lemon  and 
cucumber,  and  range  in  price  from  £1.59 
for  three  soaps  to  £2.99  for  foam  bath, 
shampoo  and  soap.  A  new  range  is  sea 
whisper  by  Bathjoys  which  comes  in  sea 
green  and  sky  blue  packaging.  Retail 
prices  range  from  £0.49  for  soap  in  a  dish 
to  £3.65  for  gel,  talc,  soap  and  nail  brush 
set.  For  children  there  are  gift  sets 
featuring  the  Star  Wars  characters  and 
the  Pink  Panther. 


Why  all  the 
rush  for  Cox 


Because 
of  some  very 
obvious 


Co-proxamol?  advantages 


and  now  it's 
business 
as  usual. 


oax  cox  cox 


CjC*   (J9>  Cat  COX 


COX  CO-PROXAMOL 

DEXTROPROPOXYPHENE  &  PARACETAMOL 


Make  sure  you  order  sufficient  quantities 
from  your  local  representative,  usual 
wholesaler  or  phone  Cox  Pharmaceuticals 
direct  on  027  1-7500 1. 


Full  information  available  on  request  from 
Cox  Pharmaceuticals,  A.  H.  Cox  &  Company  Ltd, 
Whiddon  Valley,  Barnstaple,  Devon  EX328NS. 
Telephone:  (027 1)  7500 1. 


WHOLESALING! 


Malcolm 
Town,  importer. 

Mr  Malcolm  Town  reckoned  he  had  sold 
10,000  packs  of  Adalat,  imported  from  West 
Germany,  with  two  telephone  calls  while 
being  interviewed  by  C&D.  And  the  price 
was  UK  trade  less  33  per  cent,  making  the 
deal  worth  around  £130,000.  It  was  a 
commodity  market,  he  explained,  like  stocks 
and  shares,  and  all  done  on  trust. 

Parallel  importing  is  here  to  stay,  Mr 
Town  believes,  although  he  accepts  it  has  a 
bad  name.  "Retailers  and  importers  don't 
know  what  they  can  and  can't  do.  I  would  like 
to  up-grade  its  image  and  make  it  an 
acceptable  part  of  the  supply  situation, 
although  I  am  sure  manufacturers  will  take 
whatever  steps  they  can  to  stop  it." 

Since  the  parallel  import  licensing 
regulations  were  announced  last  year  90  out 
of  around  1,800  licence  applications  have 
been  granted.  Those  who  have  applied  for 
licences  and  not  had  them  rejected  have 
continued  to  import  in  the  belief  that,  due  to 
the  delays  imposed  by  the  DHSS,  those  who 
imported  before  the  PL(PI)  scheme  was 
introduced  are  not  liable  for  prosecution 
while  awaiting  licences. 

"Six  years  ago  there  were  50  importers  in 
West  Germany  —  now  there  are  three,"  says 
Mr  Town.  "Only  a  few  survived  and  I  reckon 
the  same  thing  will  happen  here.  All  it  needs 
is  a  prosecution  for  importing  without  a 
licence  to  stop  the  cowboys. 

"Previously  we  had  no  rules.  Now  we 
have,  and  I  think  people  should  conform. 
From  a  commercial  point  of  view  I  would  like 
to  see  some  of  my  competitors  incur  the  same 
overheads  as  I  do.  Besides,  it  is  daft  to  have 
foreign  language  packs  brought  in. 

"As  longs  as  a  licence  has  not  been 
rejected  we  are  selling,  otherwise  we  would 
have  had  nothing  to  sell  for  the  past  two 
years.  It  would  appear  that  many  people  are 
importing  without  having  even  applied  for  a 
licence,  and  I  assume  they  will  continue  to 
do  so  until  they  are  stopped.  It's  very  easy  to 
get  a  wholesaler  dealers  licence  .  .  ." 

Mr  Town  guesses  that  some  60  per  cent  of 
retailers  handle  parallel  imports  to  some 
extent.  "We  send  out  2,000  product  lists  a 
week  and  get  very  few  complaints.  We  have 
about  1,000  regular  customers,"  he  says.  But 
one  major  problem  for  the  retailer  is 
continuity  of  supply. 


Parallel  importing  goes 
straight  at  last? 

Parallel  importing  is  an  emotive  subject  with  full-line 
wholesalers,  who  consider  it  the  worst  form  of  shortening.  Various 
estimates  say  it  accounts  for  between  2.5  and  7  per  cent  of  the 
ethicals  market.  C&D  spoke  to  Malcolm  Town,  of  importers 
Townendale,  and  found  that  he  too  thought  it  was  about  time  the 
Department  of  Health  started  enforcing  its  own  rules... 


Mr  Town  accepts  there  is  no  answer  to 
the  full  range  wholesaler's  complaint  that 
parallel  importers  "cream  oft"  certain  ethical 
lines.  "We  are  not  taking  volume  lines,  only 
those  with  a  good  price  differential.  If  I  can't 
get  21  per  cent  off  UK  trade  price  and  still 
make  a  profit,  I  don't  stock  it." 

Discounts  on  UK  stock 

Unlike  most  companies  Townendale  have  a 
standard  discount  range,  rather  than  a 
varying  discount  on  each  line  offered.  The 
company  occassionally  sells  products  at  less 
than  standard  discount  as  specials. 

One  of  Mr  Town's  more  interesting 
claims  is  that  he  is  able  to  supply  standard 
UK  stock,  bought  from  UK  sources,  at  21  per 
cent  off  UK  trade  price.  "There  is  an  awful  lot 
of  UK  stock  available  with  substantial 
discounts  —  two  items  on  my  current  list  are 
UK  purchased." 

"Manufacturers  are  very  definitely 
supplying  at  less  than  trade  price.  I  am  sure 
wholesalers  are  getting  more  than  their  12'/2 
per  cent,  although  maybe  only  on  selected 
products.  This  applies  particularly  to 
multiple  retailers  who  buy  direct  —  it  is  one 
possible  reason  why  they  don't  parallel 
import." 

Recently  he  was  offered  UK  Intal,  he 
says,  and  Ventolin  inhalers  at  trade  less  40 
per  cent,  "and  lots  of  it".  His  suspicion  is  that 
manufacturers  are  trying  to  price  importers 
out  of  business.  They  will  not  succeed 
because  supply  is  too  erratic,  he  says. 

The  importing  agent  for  a  number  of 
parallel  importers  is  the  Association  of 
Pharmaceutical  Importers,  although  a  few 
companies  have  applied  for  PL(PI)s 
individually  as  well  as  through  API.  It's 
purely  a  matter  of  self-preservation,  says  Mr 
Town.  "If  you  are  a  reasonable  sized 
importer  it  might  be  cheaper  to  do  it  on  your 
own  rather  than  pay  API.  If  too  many  people 
pulled  out  of  API  it  would  collapse.  The 
problem  is  that  you  would  have  to  find  a 
legitimate  repackaging  house." 

Townendale  use  MPA,  a  leading  West 
German  parallel  import  company,  who  have 
invested  extensively  in  labelling  equipment 
to  comply  with  German  parallel  import  law. 
Their  minimum  order  is  10,000  packs  of  a 
particular  line. 


Trade  marks  are  not  infringed,  nor  are 
products  totally  repacked.  Instead  English 
language  stickers,  colour  matched  to  the 
original  pack,  are  used,  and  English  pack 
inserts,  which  again  do  not  infringe  trade 
marks,  substituted.  The  cost  of  relabelling 
averages  5p  per  pack. 

Mr  Town  acknowledges  he  is  trying  to 
emulate  MPA,  and  hopes  shortly  to  enter 
into  a  financial  association  with  them.  "They 
have  shown  us  how  to  approach  it  from  the 
quality  point  of  view.  We  are  trying  to  say  to 
the  pharmacist  he  will  always  be  guaranteed 
a  pack  acceptable  to  the  patient." 

So  far  the  API  has  not  actually  imported 
anything.  When  it  has  sufficient  number  of 
licences  approved  it  will  have  the  problem  of 
where  to  relabel  to  conform  to  UK 
regulations.  It  has  either  to  set  up  its  own 
facility  or  subcontract,  and  can  use  an 
overseas  firm  as  long  as  it  is  licensed. 

The  API  has,  in  fact,  applied  to  the 
DHSS  to  have  MPA's  Hamburg  factory 
licenced  for  repackaging.  The  DHSS  have 
approved  the  application,  although  API 
have  yet  to  make  a  decision  on  whether  to 
use  it.  Current  thought  is  that  the 
Association  should  set  up  its  own  UK  facility. 

And  finally  an  ironic  footnote  ...  In  July 
1982  Maltown,  Mr  Town's  import-export 
company,  was  successfully  prosecuted  by 
the  DHSS  for  importing  and  selling  drugs 
which  were  originally  manufactured  in  the 
UK,  and  exported  outside  the  EEC. 

It  was  not  the  pack,  but  the  importer  that 
needed  to  be  licensed.  In  1982  PL(PI)s  did 
not  exist,  and  only  a  manufacturer  or  his 
agent  was  able  to  obtain  a  product  licence 
because  they  were  the  only  ones  with  access 
to  the  full  clinical  data  required. 

A  German  product  authorisation  is 
recognised  as  valid  for  importing  drugs  into 
the  UK.  But  German  parallel  import  laws  are 
such  that  products  can  be  imported  from 
outside  the  EEC,  once  approved.  Spam  and 
Portugal  are  currently  popular  sources  of 
supply.  But  why  not  India,  or  the  Far  East? 

On  this  premise  there  is  now  nothing 
wrong  with  importing  —  via  Germany  - 
drugs  manufactured  in  the  UK  and  exported 
to  non-EEC  countries.  Or  alternatively,  why 
not  import  a  product  manufactured  locally 
abroad  —  it's  probably  cheaper. 
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Nana's  Guessing  Came  Has  Won  A  Few  Admirers. 


As  everyone  should  know  by 
now,  Nana  is  a  new  form  of  feminine 
protection.  Not  simply  the  usual 
"more  absorbent,  less  bulky,  you 
can't  live  without  us"  variety,  but 
press-on  towels  and  panty-liners 
with  a  real  difference. 

They're  individually  wrapped 


inside  their  own  pretty 
packets,  to  give  every  woman 
the  efficient  protection  she  needs 
with  the  discretion  she  wants. 
And  the  idea  is  catching  on.  In  just 
four  months  Nana  has  already  won 
an  enthusiastic  following  in  a  market 
well  known  for  its  brand  loyalty. 

Whilst  other  companies  are  still 
experimenting  with  designs,  Nana 


will  be  making  its  colourful  presence 
felt  in  women's  magazines,  on  local 
radio,  Radio  Luxembourg  and 
by  distributing  literally  millions  of 
samples  nationwide. 

Nana  -  individually  wrapped 
towels  and  panty-liners. 

Better  business 
-justforyou.  / 


PEAUDOUCE  (UK)  LTD.  RYE  ROAD,  HODDESDON.  HERTS  EN11 OEL  TELEPHONE  0992  445522 


ANOTHER  VOICE 


SffirtJ 
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here's  now  an  absolute 
assumption  that  Sunday 
trading  reform  will  be  in 
the  Queen's  Speech"  says 
Michael  Montague,  chairman  of 
the  National  Consumer  Council. 
"The  Government  has  got  a 
mandate  to  put  it  there  —  that's 
what  happened  in  the  Commons 
debate.  Everyone  will  be  amazed 
if  it's  not  in  the  Queen's  Speech." 

The  Commons  debate  in 
May  went  far  better  for  the  NCC 
than  Mr  Montague  had  dared 
hope.  "A  few  MPs  spoke  against 
the  Government,  but  I  thought 
there  was  very  little  passion 
there.  What  did  surprise  me  was 
the  support  from  Labour,  who 
had  previously  been  against 
change,  but  who  this  time 
restricted  their  opposition  to  the 
wages  councils  and  shop 
workers'  conditions.  That  was  a 
very  big  change." 

The  Government's  decision 
to  put  a  whip  on  the  vote  was  a 
key  factor.  "I  thought  that  was  a 
very  bold  decision. 

"My  strong  impression  after 
the  debate  is  that  Sunday  trading 
is  now  even  more  likely  than  it 
was  before.  I  see  no  reason  why 
new  legislation  shouldn't  be  on 
the  statute  books  for  late  Summer 
next  year. 

Contract  changes? 

Given  the  pharmacist's 
obligation  to  remain  open 
during  the  week,  would  he 
accept  the  NHS  contract  may 
have  to  be  modified  if  Sunday 
Trading  came  in? 

"That's  a  technical  matter. 
Maybe  it  would,  I'm  not  a  lawyer. 
But  I  regard  it  as  a  petty  piece  of 
bureaucracy,  not  a  fundamental 
matter  that  should  stand  between 
the  public  and  what  they  want. 

"We've  been  very  careful  to 
have  independently  monitored, 
by  MORI,  the  opinions  of  the 
public.  They  don't  want  to  be 
nannied,  they  want  a  choice." 

The  NCC's  critics  would  say 
their  polls  were  based  on  a 
loaded  question.  If  you  simply 
ask  people  "Do  you  think  shops 
should  be  allowed  to  open  on 
Sundays?",  it  is  said,  you  are 
likely  to  get  an  automatic  "Yes" 
without  the  person  asked  having 
thought  the  implications 
through. 

"Absolutely  true.  But  the 
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'Government  now  has 
a  mandate  for  new 
Sunday  trading  laws' 

TJHup  National  Consumer  Council  believes  the 
only  $eo:s-«L4--  wcry  to  deal  with  anomalies  in 
the  current  Sunday  trading  law  is  to  sweep 

restrictions  away  altogether.  Michael 
Montague,  chairman  of  the  organisation,  is 
confident  the  NCC  will  soon  get  its  way 


amount  of  publicity  there's  been 
on  Sunday  trading  is  hardly  new. 
If  you  ask  loe  Bloggs  and  Mrs  Joe 
Bloggs  whether  shops  should  be 
able  to  open  on  a  Sunday,  they 
interpret  that  question  as 
meaning  should  they  be  open  for 
them  and  whatever  they  wish  to 
do.  And  I  think  it's  in  that 
knowledge  that  they  have 
answered  Tes'.  Of  course  they 
don't  have  an  intimate 
knowledge  of  the  mechanics  and 
commercial  considerations  of 
running  a  shop.  That  would  be 
rather  like  asking  shopkeepers 
whether  they  think  consumers 
want  shops  open  on  Sunday. 

"I  don't  expect  shopkeepers 
to  wish  to  work  on  Sundays,  it's 
quite  understandable  that  they 
would  prefer  to  close.  And  in  my 
opinion  there  should  be  nothing 
to  stop  them  closing.  The  issue  is 
whether  they  should  hide  behind 
the  law  to  close,  or  whether 
market  demand  should  be  the 
determining  factor." 

One  fear  often  cited  is  that 
retailers  will  be  forced  to  open 
on  Sundays  whether  they  want  to 
or  not,  simply  to  hang  on  to  their 
share  of  trade.  There's  still  only 
so  much  money  to  be  spent,  the 
argument  goes,  and  trade  lost  by 
not  opening  on  Sunday  will  not 
be  recouped  during  the  rest  of 


the  week.  After  all,  Sunday  is  a 
day  when  most  people  are  free  to 
shop,  so  isn't  it  likely  to  become 
one  of  the  busiest  days  in  the 
week? 

"What  a  lovely  fear.  What  a 
lovely  fear.  I  can't  think  of  a 
better  argument  for  Sunday 
opening  than  that  it  will  be  the 
busiest  day,  although  I'm  a  bit 
sceptical  about  that  myself.  I 
think  there  are  some  trades  that 
will  do  particularly  well  —  DIY 
in  particular  —  but  I  have  never 
felt  it  would  be  the  busiest  day  of 
the  week  overall." 

It  is  also  argued,  particularly 
by  USDAW,  that  Sunday 
trading  will  lead  to  a  shift  from 
full-time  jobs  to  part-time. 

"There  is  no  such  thing  as  a 
part-time  job,  that's  the  first 
thing.  There  may  be  part-time 
jobs  in  terms  of  the  number  of 
hours  you  work,  but  to  the 
unemployed  there  is  no  such 
thing  as  a  part-time  job.  And  no- 
one  denies  that  the  total  number 
of  jobs  will  increase. 

"There's  been  no  contraction 
in  full-time  jobs  in  Scotland. 
There  has  been  some  increase  in 
full-time  jobs,  and  some  increase 
in  part-time  jobs." 

Mr  Montague  sees  no 
problem  in  retail  staff  being 
pressed  to  work  on  Sundays 

Ch 


whether  they  want  to  or  not.  "It 
would  be  no  different  to  the 
transport  services"  he  says. 

"You  wouldn't  argue  that 
buses  shouldn't  run  on  Sunday. 
You  wouldn't  argue  that  pubs 
should  be  closed  on  Sunday. 
You  wouldn't  argue  that  cinemas 
should  be  closed  on  Sunday. 

"If  it's  a  case  of  doing 
overtime,  staff  should  get  a 
premium  rate.  If  it's  worked  by 
additional  part-timers,  market 
forces  should  set  the  wage." 

Some  people  also  say 
retailing  will  become  a  less 
attractive  career  at  managment 
level.  "I  haven't  noticed  that 
hotels  have  suddenly  become 
unglamorous  because  they  are 
open  seven  days  a  week.  For 
instance,  being  a  hotel  manager 
is  often  seen  as  a  much  better  job 
than  managing  a  shop." 

Mammon's  law? 

Many  of  the  readers  responding 
to  C&Ds  1982  Sunday  trading 
survey  cited  religious  objections. 
What  is  Michael  Montague's 
answer  to  them? 

"I  respect  people  who  are 
genuine  in  that  belief .  As  long  as 
it  isn't  a  belief  they're  expressing 
on  behalf  of  someone  else, 
because  if  it  is  then  that's 
hypocrisy.  Hiding  behind  the 
supposed  religious  beliefs  of 
other  people  is  a  very  naughty 
practice." 

He  rejects  "half-way-house" 
solutions  to  the  problem,  such  as 
the  NPA's  suggestion  that  a  set 
number  of  hours  per  week  be 
decided  upon,  and  shopkeepers 
allowed  to  choose  when  they 
open  withm  that  limit. 

"They  just  create  more 
anomalies.  The  more 
complicated  a  system  you 
create,  the  more  chances  you 
make  for  opportunists  to  find 
ways  round  the  rules.  And  I  don't 
like  the  idea  of  differentiating 
between  large  and  small  shops 
either.  I  can  see  that  leading  to 
large  shops  being  divided  into 
smaller  ones,  and  all  sorts  of 
mysterious  sub-tenancies. 

"If  the  public  doesn't  want 
Sunday  trading,  there  will  be  no 
Sunday  trading.  It  just  won't  be 
commercially  viable.  If  the 
public  wants  it,  it  will  happen.  So 
why  should  the  public  be 
denied?" 
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Showrax-a  treatment 
recommended  for 
pharmacists. 


As  a  qualified  Pharmacist  you 
will  recognise  the  importance  of  a 
professional  approach  to  all  aspects  of 
your  business.  Pressures  outside  your 
control  have  made  it  difficult  to  secure 
an  adequate  return  from  N.H.S. 
prescription  income  alone,  but  having 
a  dispensary  does  give  you  a  unique 
advantage  -   it  draws  people  into 
your  shop. 

The  real  opportunity  for  improving 
your  business  lies  in  the  retail  sales  area, 
and  when  considering  modernisation  it  is 
important  to  talk  to  a  shopfitting 
company  who  can  apply  a  high  level  of 
professionalism  to  store  layout,  traffic 
flow  and  merchandise  presentation.  We 
can  also,  of  course,  re-plan  your 
dispensary. 

Showrax  pharmaceutical  shop- 
fittings  are  recommended  by  some  of  the 
most  influential  names  in  the  pharmacy 
trade,  e.g.  Unichem  and  other  wholesale 
groups,  and  our  national  network  of  local 
consultants  have  the  expertise  to  advise 
you  on  all  aspects  of  modernisation. 

Our  leasing  plan  will  also  demonstrate 
how  shop  improvements  can  be  financed 
without  the  requirement  for  capital.  It 
enables  you  to  pay  for  the 
use  of  the  equipment  as 
you  benefit  from  it. 


information 

on  the 
Showrax 
treatment  - 
fill  in  the 


SHOWRAX 


Telephone  (0474)  60671  (South),  (027581)  3180  (Wales  &  West),  (0204)  793316 


THE  GOOD  NEWS  IS: 

TCP*  is  selling  better* 
than  ever  before! 

THE  BAD  NEWS  IS: 

%  j 

You  can't  sell  what 
you  haven't  got! 


Chemist  Brokers 
Milburn  Copsem  Lane 
Esher  Surrey  KT10  9EP 
Telephone:  0372  66891 


*TCP  is  a  Registered  Trademark 
f  Source:  Independent  Audit  Data 
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for: 
Sore  Throats 
Bad  Breath 
Mouth  Ulcers 
Cuts  and  Grazes 
Bites  and  Stings 
Spots 
Minor  Burns 


Sore  Throats 
Bad  Breath 
Mouth  Ulcers 
Cuts  and  Grazes 
Bites  and  Stings 
Spots 
Minor  Burns 


SMALL  BUSINESS  REPORT 


Getting  Government 
off  your  back 


Small  Firms  Minister  David 
Trippier  last  week  explained 
the  Government's  role  in 
helping  small  business  to 
Manchester  pharmacists,  and 
was  questioned  on  Sunday 
trading  and  other  topics  by 
NPA  director  Tim  Astill 

'The  only  time  Governments  have  ever  got 
involved  in  running  business,  they've 
made  a  complete  Horlicks  of  it,"  Small 
Firms  Minister  David  Trippier  told  the 
National  Pharmaceutical  Association 
Manchester  branch's  annual  dinner. 

"Wherever  I  go  in  the  country  to  meet 
small  businessmen,  I  get  two  conflicting 
stories.  Someone  will  stand  up  at  question 
time  and  say  'Minister,  give  us  more 
money'  —  because  that's  what  they're 
really  asking  for  when  you  take  all  the 
fancy  wrapping  off. 

"Then  other  people  say  'Get  off  our 
backs  and  let  us  run  our  businesses  in  the 
way  that  only  we  can.' 

"I'm  here  tonight  to  tell  you  that  we're 
going  down  the  latter  route.  Our  principle 
role  as  a  Government  is  to  create  the  right 
economic  environment  for  industry  of  all 
sizes  to  succeed." 

That  was  why  the  Department  of  Trade 
had  just  published  the  "Burdens  on 
Business"  report,  Mr  Trippier  said. 
Research  carried  out  a  year  ago  had 
shown  there  were  45  rules  which  had  to  be 
checked  and  complied  with  before  anyone 
could  set  up  in  business  on  their  own 
account.  There  were  a  further  54 
regulations  to  consider  before  a  single 
employee  could  be  taken  on.  "If  you  saw 
the  flowcharts  we  put  together,  you  would 
never,  ever  go  into  business  at  all." 

"I  think,  above  all,  we  have  a 
responsibilty  to  reward  risk  taking, 
initiative  and  enterprise. 

"There's  not  a  single  person  in  this 
room  tonight  who  believes  large  firms  in 
the  UK  are  going  to  increase  their  share  of 
the  labour  market.  Because  they  are  not. 

"The  definition  of  a  small  firm  in  this 
country  is  one  which  employs  less  than  200 


people.  That  includes  96  per  cent  of  all 
firms.  But  that  96  per  cent  of  firms  employs 
only  25  per  cent  of  the  workforce. 

"And  that's  very  bad  because,  in  times 
of  recession,  when  you  have  a  shakeout  in 
the  labour  market  and  a  lot  of  people 
thrown  on  the  dole,  you  have  to  encourage 
an  awful  lot  of  small  firms  to  start  up  to 
begin  to  absorb  the  number  of  people  who 
have  lost  their  jobs." 

"In  the  States,  50  per  cent  of  the 
workforce  is  employed  in  small  firms.  Not 
25  per  cent  —  50  per  cent.  But  we're  doing 
better,  because  ten  years  ago,  our  total 
was  only  15  per  cent. 

'You're  businessmen  too' 

"There  are  people  in  this  room  who  take 
risks  every  day.  Alright,  you're 
professional  pharmacists,  but  that  does  not 
detract  in  any  way  from  the  fact  that  you're 
also  businessmen. 

"And  it  doesn't  automatically  follow 
that  because  someone  is  a  good 
pharmacist  they  are  also  a  good 
businessman.  That's  the  problem  I've  got 
out  there.  In  Manchester  this  week  there 
will  have  been  hundreds  of  people  who 
have  set  up  on  their  own  for  the  first  time. 

"They  can  probably  manufacture  a 
product,  but  they  don't  know  how  to 
market  it,  or  they  don't  know  about 
financial  control.  There  are  many 
disciplines  required  to  run  a  small 
business,  and  there  is  no-one  in  this  room 
who  can  be  an  expert  on  all  of  them. 

Tim  Astill,  the  NPA's  director,  said 
that,  like  the  Minister,  he  was  "a  born 
employee."  "I  wasn't  prepared  to  take  the 
risk  when  I  had  the  opportunity  to  go  it 
alone,  so  I  went  to  work  for  somebody  else. 

"We  publish,  among  other  things,  a  list 
of  the  signs  and  notices  our  members  have 
to  exhibit"  he  went  on.  "There  are  28  signs 
that  a  retail  pharmacy  has  to  exhibit,  by 
law.  I  think  that's  about  26  too  many,  and  if 
you  can  do  anything  to  reduce  them,  we 
would  be  very  grateful." 

Turning  to  Sunday  trading,  Mr  Astill 
pointed  out  that,  if  pharmacists  were 
forced  to  open  on  Sundays  to  hold  on  to 
their  trade,  they  would  not  be  free  to  close 


Small  Firms 
Minister  David  Trippier 

for  a  corresponding  day  during  the  week. 

"If  you  and  your  colleagues  decide 
there  is  a  need  to  amend  the  present 
legislation,  I  implore  you  not  to  go  the  way 
of  a  trading  free-for-all.  I  commend  to  you 
the  middle  way. 

"As  an  association,  we  have  devoted 
an  enormous  amount  of  expense  and  effort 
to  generating  enthusiasm  for  the  Youth 
Training  Scheme  among  our  members. 
We  have  more  than  600  members  who  are 
prepared  to  offer  at  least  one  place.  We've 
been  to  the  Manpower  Services 
Commission  with  this  offer,  and,  so  far, 
they've  been  able  to  offer  us  only  120 
places. 

"We're  told  the  Government  places 
great  stress  on  YTS,  and  yet  we  are  not 
being  allowed  to  offer  the  number  of 
places  our  members  are  prepared  to 
provide." 

Mr  Trippier  said  he  found  this 
"unnerving."  "I'm  not  the  Minister 
responsible  for  YTS,  but  I  would  be 
prepared  to  make  representations  to  Peter 
Morrison.  I  can't  think  how  that  would 
have  happened,  though  there  must  be  a 
reason. 

"I'd  like  to  get  my  teeth  into  the  signs 
problem.  I  would  very  much  welcome  a 
letter  from  the  NPA  on  that  point,  because 
that's  the  sort  of  thing  we're  trying  to 
identify." 

Mr  Trippier,  then  a  backbench  MP, 
had  voted  against  Ray  Whitney's  Private 
Member's  Bill  on  Sunday  trading,  he  said. 
"Perhaps  particularly  to  chemists  and 
MPs,  Sunday  can  be  very,  very  precious. 
It's  the  only  day  when  they  can  see  their 
families. 

"What  I  think  we  can  all  agree  on  is 
that  the  current  law  is  an  ass.  I  certainly 
take  the  point  that  pharmacists  are  going 
to  be  in  a  rather  unusual  position. 

"If  we're  wrong  on  this  question  —  for 
goodness  sake,  tell  us." 


Methanol 


Also  to  AR 
specification. 
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PSGB  STATUTORY  COMMITTEE 


Striking  off 

i  Ik  mm  m:xm 

conviction 

R  Knutsford  chemisl  serving  a  five 
year  prison  sentence  for  arsbn  was 
ordered  to  be  struck  off  the  Register 
last  week. 

The  Statutory  Committee  was  told  that 
Mr  John  Paraskevas,  of  Summerfield 
House,  Plumley  Moor  Road,  Lower  Peover, 
was  convicted  of  the  offence  following  a 
fire  at  Lockwood's  Chemists  at  Prince 
Street,  Knutsford,  in  December  1982. 

Mr  Paraskevas  who  was  also  accused  of 
attempting  to  obtain  property  by 
deception  arising  from  an  insurance 
claim,  denied  the  charges,  but  was  found 
guilty  at  Knutsford  Crown  Court  in  June 
last  year. 

He  was  sent  to  prison  for  seven  years 
for  arson  and  four  years  for  the  other 
offence.  These  were  subsequently  reduced 
to  a  total  of  five  years  on  appeal,  the 
Committee  was  told. 

Detective  Constable  Glyn  Hughes,  of 
the  Cheshire  police  serious  crime  squad 
said  that  shortly  before  the  fire  Mr 
Paraskevas  and  his  family  moved  out  of 
living  accommodation  above  the  shop  to 
move  to  Summerfield  House  and  took  most 
of  their  furniture  with  them. 

He  had  bought  the  business  the 
previous  year  and  applied  for  planning 
permission  to  convert  the  first  and  second 
floors  into  separate  offices. 

Macclesfield  Borough  Council  refused 
permission  and  Mr  Paraskevas  sold  the 
lease  of  the  pharmacy  to  Allen's  Chemist 
Ltd,  of  Sheffield  in  May  1982. 

Mr  Paraskevas  and  his  family 
continued  living  above  the  pharmacy  and 
structural  alterations  were  made  to  divide 
the  two  parts  of  the  premises. 

Detective  Constable  Hughes  said  Mr 
Paraskevas  was  a  Greek  Cypriot  who  had 
been  a  member  of  the  society  since 
January  1969. 

On  the  night  of  the  fire  he  went  to  the 
flat  above  the  shop  at  11pm  and  stayed 
there  until  1.30am. 

He  told  police  he  couldn't  get  his  car 
started  because  of  the  cold  and  snow,  and 
had  decided  to  stay  at  the  flat,  sleeping  on 
a  mattress,  and  with  only  a  small  electric 
fire  to  keep  him  warm. 

The  blaze  was  spotted  just  after  4am. 
When  police  arrived  they  saw  Mr 
Paraskevas  trying  to  force  open  a  bedroom 
window.  They  climbed  up  onto  a  flat  roof 
and  smashed  the  window  to  free  Mr 
Paraskevas. 


Detective  Constable  Hughes  said  later 
examination  of  the  window  showed  that  it 
could  be  lifted  with  just  one  finger. 

A  senior  inspector  and  forensic 
scientists  who  examined  the  scene  of  the 
fire  found  at  least  three  seats  of  fire  —  one 
in  a  rear  storeroom  containing  oxygen 
cylinders,  one  in  a  front  storeroom  and  the 
third  in  the  staff  room.  Two  cylinders  had 
been  turned  on  to  create  an  oxygen 
enriched  atmosphere  which  would  greatly 
intensify  the  rate  at  which  the  fire  would 
bum,  said  Detective  Constable  Hughes. 

Mr  Michael  Harris,  for  Mr  Paraskevas, 
said  experts  at  the  trial  produced  evidence 
to  show  that  there  was  only  one  seat  of  fire. 
The  cause  of  the  blaze  remained 
uncertain,  but  according  to  them  the 
likelihood  was  the  30-to-40-year-old 
electrical  wiring  on  the  wooden  staircase. 

He  said  Mr  Paraskevas  applied  on  two 
occasions  for  permission  to  use  the 
upstairs  as  office*,  but  these  were  refused 
on  the  grounds  that  they  would  not  be  in 
keeping  with  the  high  street  plan  for 
Knutsford. 

Yet,  since  his  conviction  Mr  Paraskevas 

CD  offences  lead 
to  removal 

Preston  chemist  who  stole  cocaine 
and  heroin  to  try  to  treat  his 
depression  was  ordered  to  be  struck 
oil  the  Register  by  the 
Pharmaceutical  Society's  Statutory 
Committee  last  week. 

The  Committee  heard  that  Mr  Ian 
Donald  Smith,  of  Bunker  Street, 
Freckleton,  was  found  having  collapsed 
after  taking  a  drug  overdose,  by  staff  at 
Refson's  chemist  shop  at  Halewood, 
Knowsley,  last  August. 

Solicitor  Mr  Josselyn  Hill  said  that 
during  subsequent  police  inquiries  Mr 
Smith  admitted  stealing  cocaine, 
morphine,  heroin  and  Physeptone  from 
the  shop  and  asked  for  similar  offences 
which  he  committed  at  other  pharmacies 
at  Freckleton  and  Liverpool  to  be  looked 
into. 

The  Committee  decided  to  hear  the 
case  in  his  absence  after  being  told  that  all 
efforts  to  contact  him  had  failed. 

Mr  Hill  said  Mr  Smith  pleaded  guilty  at 
Huyton  Magistrates  Court  last  October  to 
two  offences  of  stealing  and  unlawfully 
possessing  cocaine  and  was  sentenced  to 
six  months  imprisonment  on  each  charge, 
the  sentences  to  run  consecutively.  These 
were  later  altered  to  concurrent  sentences 
on  appeal  at  Liverpool  Crown  Court. 

He  said  Mr  Smith  qualified  in  1979  and 


had  sold  the  property  to  local  people  who 
immediately  applied  for  office 
accommodation  and  this  was  granted. 

"I  am  afraid  I  have  to  say  that  the 
circumstances  of  his  trial  were  within  a 
xenophobic  community  who  were  not 
prepared  to  listen  to  the  only  non- 
Knutsford  person  who  was  protesting  his 
innocence,"  said  Mr  Harris. 

Chairman  Sir  Carl  Aarvold  said  the 
Committee  accepted  that  the  conviction 
for  arson  had  been  proved  and  whatever 
the  reason  for  his  action  is  was  clearly 
quite  inconsistent  with  the  standing  and 
responsibilities  of  a  pharmacist. 

They  had  taken  into  account  Mr  Harris' 
criticisms  of  the  evidence  before  the  crown 
court  and  Mr  Paraskevas'  previous  good 
character,  but  the  Committee  could  not  go 
behind  the  conviction. 

They  found  themselves  bound  to 
exercise  their  duty  and  responsibility  by 
directing  that  his  name  be  removed  from 
the  Register,  Sir  Carl  said. 

Mr  Paraskevas  has  three  months  in 
which  to  appeal. 


had  apparently  suffered  from  depression 
for  many  years.  He  was  treating  himself  by 
stealing  powerful  Controlled  Drugs  and 
injecting  himself.  To  cover  up  the  thefts 
from  the  shops  where  he  was  employed  Mr 
Smith  failed  to  make  entries  in  the 
Controlled  Drugs  Register  and  was 
substituting  dextrose  in  the  cocaine  bottle. 

Forensic  examination  showed  that  the 
cocaine  bottles  at  Refson's  chemist 
contained  94  per  cent  dextrose. 

On  August  9  last  year  Mr  Smith  took  an 
overdose  and  was  found  by  staff  after 
collapsing  during  the  lunch  break,  added 
Mr  Hill. 

Detective  Sergeant  Alan  Moore  of  the 
Merseyside  police  said  cocaine  went 
missing  during  the  first  month  that  Mr 
Smith  was  employed  by  Refsons.  Other 
Controlled  Drugs  had  been  moved. 

Mr  Smith  was  the  only  person  in 
control  of  the  keys  to  the  cabinet  and 
suspicion  quickly  fell  on  him,  particularly 
after  the  incident  in  August  when  a  bottle 
containing  the  dregs  of  a  cocaine  and 
heroin  injection  was  found  lying  by  him. 

The  chairman,  Sir  Carl  Aarvold,  said 
Mr  Smith  must  have  been  a  very  unhappy 
young  man  and  the  Committee  was 
anxious  not  to  make  things  worse  for  him. 
But  the  case  called  for  urgent  action. 

"Our  duty  is  quite  clear  and  it  is  to  try 
to  safeguard  the  public  by  directing  the 
removal  of  Mr  Smith's  name  from  the 
Register  at  the  earliest  possible  moment," 
said  Sir  Carl. 

Mr  Smith  has  three  months  to  appeal. 
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BUSINESS  NEWS 


Multiples  cleared  by 
OFT  discounts  report 


Any  preferential  discounts  the 
major  multiples  are  able  to  get  from 
their  suppliers  tend  to  be  passed  on 
to  the  consumer  as  lower  prices, 
according  to  the  Office  of  Fair 
Trading.  The  Government  has 
therefore  ruled  out  any  changes  in 
the  law. 

The  OFT's  inquiry  on  the  subject  was 
set  up  a  year  ago  following  charges  that 
the  big  chains  were  putting  unfair  pricing 
pressure  on  their  suppliers,  making  it 
impossible  for  small  retailers  to  compete. 
Its  brief  was  to  update  information  in  the 
Monopolies  &  Mergers  Commission's  1981 
look  at  discounts,  which  also  cleared  the 
multiples. 

Surveying  a  variety  of  retailers  and 
manufacturers,  the  OFT  looked  mainly  at 
food  lines.  However,  chemists'  goods  such 
as  toothpaste,  paper  handkerchiefs  and 
analgesics  were  also  included  in  the  hope 
of  reflecting  the  full  range  of  goods  sold  in 
supermarkets. 

"Despite  some  further  increase  in 
concentration  in  grocery  retailing  since 
the  MMC's  report,  competition  in  this 
sector  is  evidently  still  very  strong"  says  the 
OFT.  There  is  no  evidence  to  suggest  the 
degree  of  price  discrimination  has 
increased  over  this  period." 

The  multiples'  share  of  the  market  for 
goods  looked  at  in  the  report  rose  from 
59.4  per  cent  in  1980  to  1984's  66.5  per 
cent.  Expanding  the  categories  to  include 
more  household  and  toiletry  items  reduces 
this  figure  to  45.8  per  cent.  Discounts  for 
all  sizes  of  customer  have  risen  by  2  per 
cent  since  1981. 


On  average,  the  "top  ten"  retailers  were 
able  to  get  terms  2.7  per  cent  better  than 
their  competitors.  This  compares  with  a 
figure  of  3.1  per  cent  in  the  MMC  report. 

But  multiple  retailers  also  sell  at  lower 
prices,  the  report  points  out.  "The  average 
gross  margins  earned  by  multiple  retailers 
and  independents  are  not  inconsistent  with 
the  proposition  that  the  benefits  of  lower 
buying  prices  are  generally  passed  on  in 
lower  selling  prices." 

In  looking  at  pricing  on  dental 
products,  the  report  considered  evidence 
from  seven  manufacturers,  between  them 
accounting  for  90  per  cent  of  the  UK 
market.  "Most  companies  negotiated 
special  terms"  says  the  OFT.  For  three  of 
the  companies  studied,  the  cost  of  offering 
these  terms  to  their  ten  biggest  customers 
was  9.1  per  cent.  This  figure  falls  to  7.1  per 
cent  for  other  customers. 

Three  manufacturers  of  paper 
handkerchiefs  contributed  information  to 
the  survey,  representing  between  them  75 
per  cent  of  the  market.  "All  three 
negotiated  special  terms,  and  the  average 
level  amounted  to  11.2  per  cent  of  gross 
sales.  In  general,  companies  said  less 
favourable  terms  were  offered  to 
wholesalers  and  small  retailers  than  to 
large  retailers"  says  the  OFT.  The  reason 
given  was  intense  competition. 

For  national  brands,  across  all  product 
groups,  the  average  difference  in  buying 
price  between  multiples  and  independents 
was  15.5  per  cent.  "Generally,  the  average 
selling  prices  of  independents  were  higher 
than  those  of  other  retailers." 

Toothpaste  was  one  product  where  the 
gap  in  buying  price  was  particularly  high. 


For  analgesics,  the  differential  was  very 
low. 

Looking  at  all  products  in  their  survey, 
the  OFT  found  an  average  gross  margin  of 
15.0  per  cent  for  the  biggest  multiples, 
14.6  per  cent  for  the  smaller  chains,  11.3 
per  cent  for  co-operatives  and  13.7  per 
cent  for  independents.  The  independents 
actually  made  a  better  margin  on  ten  of  the 
20  lines  studied,  the  OFT  points  out. 

Average  gross  margin  on  own-label 
goods  was  13.1  per  cent  for  the  multiples, 
10.0  per  cent  for  co-operatives,  and  13.8 
per  cent  for  the  independent. 

The  total  number  of  retail  outlets  fell  by 
3.5  per  cent  to  349,659  in  1982.  London 
shows  the  greatest  degree  of 
concentration,  with  independents  taking 
only  7  per  cent  of  the  market. 

The  National  Federation  of  Small 
Businesses  says  the  OFT  has  merely  been 
"going  through  the  motions"  with  their 
report.  "It's  galling  to  think  that,  after  all 
the  evidence  submitted  to  the  OFT,  the 
report  has  concluded  that  there  is  a 
greater  concentration  of  market  power, 
there  is  discrimination  in  the  buying  prices 
available,  and  yet  then  decides  nothing 
need  be  done. 

"It's  also  galling  that  the  Government 
here  seems  prepared  to  side  with  the 
larger  businesses." 


^HEM 


'85  LONDON 


The  National  Retail  Chemists  Exhibition 

EARL'S  COURT  SEPTEMBER  15-17 1985 


Chemists  and  allied  retailers  can  apply  for  free  tickets  from: 

TRADES  EXHIBITIONS  LTD  Exhibition  House,  Spring  Street  London  W2  3RB.Tel:x01-262  2886. Telex:  25271  (Kenwod)  G.Trafairs. 
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NPA  profits 
in  the  black 


The  National  Pharmaceutical 
Association  made  a  profit  before  tax 
of  £160.004  in  the  year  to  December 
31 ,  1984,  compared  with  a  £760  loss 
in  the  preceding  year. 

After  tax  profits  amounted  to  £89,102 
(1983:  £3,303).  These  figures  do  not 
include  the  profits  of  the  Chemists 
Defence  Association,  which  are  calculated 
separately  (C&D  last  week). 

In  the  directors'  report,  chief  executive 
and  secretary  to  the  Board  Tim  Astill  says 
that  the  directors  consider  these  results 
satisfactory  —  the  company's  financial 
policy  being  to  recover  its  operating  costs 
from  subscriptions  while  maintaining 
adequate  reserves  for  contingencies  and 
future  operations. 

The  chairman  of  the  NPA  for  1984-85, 
Mr  Leslie  Calvert,  says  that  during  the  year 
the  Association  continued  its  steady 
progress  towards  providing  a  more 
extensive  and  better  service  to  members. 


"We  estimate  that  the  NPA  dealt  with  more 
than  41,000  questions  from  members  on 
political  and  market  matters,  as  well  as  on 
the  everyday  problems  of  running  a 
pharmacy,"  he  says. 


APS  mark  50th 
with  expansion 

Approved  Prescription  Services  — 
50  years  old  this  year  —  have  set  up 
APS  Research  as  a  separate 
research  organisation,  in 
collaboration  with  senior  members 
of  staff  in  pharmaceutical 
technology  at  Bradford  University. 

The  new  company  will  use  the  services 
of  Professor  Brian  Barry,  the  Head  of  the 
School,  and  Drs  Bryan  Mulley  and  Peter 
York  —  an  experienced  research  team 
with  specific  expertise  in  sustained-release 
technology. 

APS  Research  aims  to  develop  and 
launch  a  number  of  prescription  and  OTC 
preparations  over  the  next  five  years. 


Nutrition  course 

The  Institute  for  Optimum  Nutrition 
is  running  a  six-month  crash  course 
in  applied  nutrition  for  health 
professionals  who  don't  have  the 
time  for  a  full-time  course. 

It  consists  of  26  taped  lectures  by  some 
of  Britain  and  America's  leading 
nutritionists,  with  practical  weekends  in 
London.  It  starts  in  November. 

The  course  costs  £500  plus  VAT.  For 
further  information  and  a  prospectus  write 
to  ION,  15  South  End  Road,  London  NW3 
2PT,  enclosing  an  sae. 

Tuesday,  July  9 

Pharmacists  Against  the  Contract,  post  graduate  medical 
centre.  Nobles  Hospital,  Douglas,  Isle  ol  Man,  at  8pm  loey 
Martyn  Martin,  group  publicist,  will  explain  the  group's 
policies  and  aims  and  how  they  intend  to  set  about  achieving 
them  Details  from  Mr  Martyn-Martin,  Jellicoe  House,  Suite  13, 
374  Euston  Road,  London  NW 1  3BL  (tel  01-388  2400) . 

Advance  information 

Third  Acorn  User  Exhibition.  Barbican  Centre,  London  EC2, 
July  25-28,  10am  to  6pm  each  day  except  Sunday,  10am  to  4pm 
Computer  show,  trade  only:  Thursday  10am  to  1pm  Details 
trom  Computer  Market  Place  (Exhibitions),  20  Orange  Street, 
London  WC2H  7ED. 


iCLASSIFIE: 


Shopfitting 


marspec 

*=iSHOPFITTiNG  LTD 

Attractive  modular  shopfittings  at 

competitive  prices. 
For  a  new  perspective  in  pharmacy 
design. 

Telephone:  0392  216606 

Unit4B,  Grace  Road,  Marsh  Barton, 
Exeter,  Devon 


shanFikkm 


0761  418941 


Creators  and  Manufacturer's  of  Individual 
Environments  for thecPrbfessionalcPharmacy 


SALES  OFFICE:  HALLATR0W  ROAD,  PAULT0N.  AVON 


LEXDRUM 

0626834077 

WE  PROVIDE  A  PROFESSIONAL 
SHOPFITTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 

— '  ■  LEXDRUM  STOREFITTERS 
■"flU  Chappie  Rd,  Bovey  Tracey,  Devon, 

*~*  0626  834077 


SHOPKIT.  Many  of  our  customers  are  unaware  that, 
apart  from  our  standard  range  of  counters  (HALF-PRICE  during 
July  while  stocks  last)  we  make  "specials"  for  every  trade  and 
purpose.  As  ever,  Shopkit  will  give  you  a  quotation  by  return  of 
post  against  any  drawing  or  sketch.  Send  for  brochures  and  prices 
now  as  a  first  step  to  increasing  your  turnover. 
SHOPKIT,  50,  Ivatt  Way,  Westwood  Industrial  Est., 
Peterborough,  PE3  7PN.  Phone:  (0733)265263. 
(24  hr.  service).  


c 


Lm  Lime 


SHOPFITTERS  FOR 
THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS,  SHOPFRONTS, 
ELECTRICAL,  FINANCE.  NPA  &  NUMARK  APPROVED 
SO  CONTACT  US  NOW. 

LUXLINE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS 
TEL:  0525  381356 
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H.D.  ENDORSING 
DECLARED  UNLAWFUL 

Mr.  Justice  Taylor,  sitting  in  the  High  Court,  declared  that  the 
new  system  for  reimbursing  chemists  dispensing  medicines  and 
other  pharmaceutical  products  on  prescription  was  unlawful.  He 
ruled  that  the  tier  system,  introduced  in  January,  was  in  breach  of 
Article  30  of  the  EEC  Treaty  because  it  wrongly  restricted  imports. 

THE  EUROCHEM  SYSTEM 

WHOLESALING  OF  EEC  IMPORTED  PHARMACEUTICALS 
YOUR  ASSURANCE  OF 
SUPPLY 
PROFITABILITY 
SERVICE 
QUALITY 

EUROCHEM 

•  Maintain  excellent  stock-levels 

•  Offer  discounts  of  up  to  50%  on  certain  products. 

Key  Customer  Status  will  ensure  even  greater  profitability. 

•  Computer  process  orders  and  deliver  within  24  hours. 

•  Control  processing  of  imported  pharmaceuticals  in  licenced 
premises  to  the  exacting  standards  required  by  law. 

For  full  details  of  licenced  products  contact: 

eo 

TELEX:  477483  EUCHEM  G 


EUROCHEM  LIMITED 
54  SOUTH  WAY 

WALWORTH  INDUSTRIAL  ESTATE 
AIMDOVER  SP10  5BL 

TEL:  (0264)  50733 


TRADE  PROFITABILITY  WITH  CONFIDENCE 
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Appointments 


INDEPENDENT  CHEMISTS  MARKETING  LIMITED 
Require  a 

Product  Group 
Manager 


West  Country 


c.£ll,500  +  Car 


Based  in  the  beautiful  surroundings  of  the  West  Country, 
Independent  Chemists  Marketing  is  responsible  for  the 
development  and  maintenance  of  a  wide  range  of  services  for  U.k 
retail  and  wholesale  chemists,  including  the  marketing  of  a  range 
of  own  brand  products  exc  lusive  to  Independent  Chemists. 
We  wish  tf)  appoint  a  Product  Group  Manager  to  be  responsible 
tor  the  Buying,  Development  and  Promotion  of  existing  brands  in 
order  to  attain  determined  profit  and  sales  budgets  The  successful 
candidate  will  also  take  responsibility  for  the  implementation  of 
new  product  development. 

This  is  an  ideal  career  opportunity  tor  an  aggressive  marketing 
professional  who  has  proven  buying/product  management 
experience  gained  within  the  FMCC  or  own  label  toiletries  market. 
The  position  reports  to  the  Marketing  Controller  and  carries  a 
salary  of  c.£  1  1 ,51X1  per  annum  plus  a  company  car.  Relocation 
assistance  is  available  where  appropriate. 
It  you  teel  you  have  the  necessary  professional  and  personal 
qualities  to  make  a  success  of  this  important  position  please  write 
including  full  C.V.,  to: 

A.K.  Sinclair,  Marketing  Controller,  Independent  Chemists 
Marketing  Limited,  54  Boreham  Road,  Warminster,  Wiltshire. 

All  applications  will  be  treated  in  the  strictest  confidence. 


FREELANCE,  SEMI-RETIRED 
OR  RETIRED 
MEDICAL 
REPRESENTATIVES 

REQUIRED  IN  ALL  AREAS. 

 :    •  '  f  HOURS.  GOOD 

SPECTS. 

CONTACT 
BOX  C&D  3122 


•  aesf  foi  Sale 


Agents 


BRECON 
BEACONS 
NATIONAL  PARK 

Drugstore  with  freehold  flat 
and  branch  Dental  Surgery 
(let).  No  Pharmacy  within  8 
mile  radius.  Freehold  to  include 
3  bedroomed  C.H.  Flat  + 
Dental  Surgery. 

£65,000  Tel:  0874-711163  or  0874  2062 


AGENT 
REQUIRED 

South  England,  to  call 
upon  retail  chemists  with 
fashion  accessories. 

Apply  BOX  C&D  3121 


Stock  for  Sale 


425  HARROW  ROAD 
LONDON  W104RE 


Tel:  01-960  5752 
01-960  0319 
Telex:  8813271 


Stockists  of  probably  the  best  range  of  French  and  English 
perfumery  around. 

•  Special  terms  for  group  buyers. 

•  Express  delivery  service  throughout  UK  and  Northern  Ireland. 

•  Many  special  offers  including  Kodak  and  Tudor  films, 
photographic  flash  and  chemist  sundries. 


For  om  current  price  list  please  ring  01-960  5752.  Personal  callers 
most  welcome.  Ample  parking  •  Open  Sundays  10am-2pm. 


Quality  and  original  Continental  Systems  plus  total  package  NPA 
recommended  NO  system  matches  UMDASCH  for  quality. 
Prices  pleasantly  competitive.  See  for  yourself  .  .  .  there's  no 
obligation. 

Apeils  Systems  Ltd 
Unit  P,  Kingsway  Trading  Estate,  Kingsway,  Luton, 
Bedfordshire.  Ring  Luton  (0582)  457111 


JUST  PERFUMES 

457B  ALEXANDRA  AVENUE, 
HARROW,  MIDDX  HA2  9RY 
TEL:  01-868  1263 

Largest  selection  of  branded 
perfumes  in  the  UK. 
Nationwide  delivery  service, 
callers  welcome. 
Open:  -  Mon-Fri 
9.00am-6.00pm 
Sun  10.00am-2.00pm 


00 


ONE-SIZE  TIGHTS 

from  £3.15doz.  plus  VAT. 
Childs  Ribbed  tights  from  £4.66 
doz  Tax  Free.  Min.  order  10 
doz.  overall.  CWO.  Carriage 
free.  Full  price  list  with  other 
lines. 

E&RKAYE 

16/ 18  New  Bridge  Street, 
London  EC4 
Est.  40  years. 


Stock  Wanted 


ENGLISH 
PERFUMES 

Wm^mi  for 
home  and 
export.  We 
guarantee 
discretion  and 
confidentiality. 
Any  quantity 
large  or  small. 
Prompt 


FGM  COSMETICS  LTD 

061-833  9652  or 
telex  665941  FGM  G 


HEALTH  &  BEAUTY 
PRODUCTS.COSMETICS, 
PERFUMES 

We  purchase  surplus 
redundant  stocks. 

•  •  • 

We  have  £250,000 
available. 

•  •  • 

Quick  decisions 

•  •  • 

Payment  by  bankers  draft, 
cheque,  even  cash  if 
required. 

•  •  • 

CONTACT:  FAMOUS  BRANDS  LTD, 
126  KNIGHTON  LANE,  LEICESTER. 
Tel:  0533  830911 


Courses 


PRE-REGISTRATION 
STUDENTS 

A  course  to  help  you  to 

DEVELOP  YOUR 
COUNSELLING  AND 
MANAGERIAL  SKILLS 

will  be  held  at 
Chelsea  College  London 
on  Wednesday  afternoons  and 

evenings 
Commencing  2nd  October  1985 

Details  from:  Dr  Norman  D  Harris, 
Department  of  Pharmacy, 
Chelsea  College, 
Manresa  Road,  London  SW3  6LX 
or  telephone  01-202  5618. 
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Professional  Prescription 
Computer  Labelling 


^^^y  [  T  T    I    Tf^^^^JT  '\     Many,  many  pharmacists  have  been  duped 

W  M.  A.  A.  X.  ^    •     by  statements  made  in  advertisements  for 

Hf  k    computer  labellers,  claiming  to  be 'the  best', 'the  quickest', 'the  easiest',  etc 

HT  jK  ■  wg  W    The  only  sure  way  to  prove  whether  such  claims  are  valid  is  to  try  the  system  thoroughly 

W  ^^XL^m\  V  I  II  in  your  own  pharmacy.  Our  two  month  satisfaction  guarantee  allows  you  to  do  just  this. 
f  ^§W^§^  TOT  J\    But  TRY  SOME  COMPETITIVE  SYSTEMS  FIRST -so  that  you  can  make  a  fair  comparison. 

y  _\  If  you  are  one  of  the  unlucky  ones  who  made  a  decision  you  now  regret  don't  despair.  Ask 
S  nffD^   about  our  Rescue  Scheme  -  we  might  be  able  to  help  

[SShSSIh  ySuF       [  John  Richardson  Computers  Lid 

(■"illliiO  II  Recommended 

■■■■Kfl  Bfl  *■    '   ;  .  ■* 

W^m^MLMI^m^^^^M  Prices  inciuding  10%  NPA  Rebate:  Electron  £895;  BBC  Cassette  from  £1165;  BBC  Disc  from  £1615  (UK  Mainland  only) 

Unit  337,  Walton  Summit  Bamber  Bridge,  Preston,  Lanes  PR5  8AR.  Tel:  (0772)  323763  an 


The  ultimate  in  pharmacy  labelling  technology 
is  as  easy  as  ABC 


'■warn 

—  

THE  BEST-VALUE  DISK  DRIVEN  COMPUTER  LABELLER  If 
ON  THE  MARKET 


\^Pari<  Syste 

THE  SYSTEM  YOU  WOULD  DESIGN 
FOR  YOURSELF 

a  Quick-disk  loading  -  can  be  loaded  in  less  than 
one  minute  Allows  rapid  change  to  business  systems 

■  Reliable  Hardware  ■  Easy-to-use  software 

■  Purpose  designed  stand  ■  Pharmacy  purchase 
ledger  programme  available  -  also  Mail  List,  and 
many  more  new  developments  ■  Easy-to-use  order 
pad,  complete  with  product  pack  sizes 
-  DRUG  INTERACTION  WARNING  FACILITY  ! 

■  Limited  list  notation 

■  Full  maintenance  and  service  back-up 


Priced  at 


£1195 


Also  available  cassette 
based  versions  at  £975* 

(can  be  upgraded  to  disk 
for  £250) 

Excl.  VAT  Including  a  10% 
NPA  REBATE 


NPA 

RECOMMENDED 


GENEROUS  PART  EXCHANGE  { 
ALLOWANCE  -  Ask  for  details 


Contact  David  Coleman,  or 
Mike  Sprince,  MPS. 
Park  Systems  Ltd., 

1  7-19  Gascoyne  St. 
Liverpool  L3  6BS 
Tel:  051-236  9438 


Serving  today's  pharmacy 
with  reliable  technology 


Labels 


Wanted 


Orders  dispatched 
within  14  days  of 
approval 


Phone 
Amanda 
now  on 

051- 

236  9438 

17-19  Gascoyne  St. 
Liverpool  L3  6BS. 


Cleaning  Services 


JETS  OF  THE  UK  CLEANING 
CONTRACTORS 

7  THOMSON  ROAD, 
WEALDSTONE,  HARROW, 
MIDDX. 
Specialists  in  all  types  of 
cleaning.  24  hour, 
7  days  a  week  service. 
Phone:  01-863  8384 


WANTED 

K.L.  7/U 
TABLET 
COUNTERS 
WILL 
COLLECT. 


RING 

(0254) 


FREE  OFFER 

To  all  Epson  HX20 
owners. 

Let  Orange  Computers  help  you  and 
save  £117.00. 

Orange  Computers  is  offering  a  special 
scheme  with  free  maintenance,  free 
tape  drives  and  other  benefits  when 
you  adopt  our  well  known  NPA 
recommended 
Ora Label  Computer  Labelling  System. 

Ring  for  details  on 
0565  501 16/53417  or  write  to 

Orange  Computers  Ltd, 
Ruskin  Chambers,  Drurv 
Lane,,  Knutsford,  Cheshire 
WA16 
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Beauty  Editor 
for  C&D  

Penny  Farmer  has  been  appointed 
Beauty  Editor  of  Chemist  & 
Druggist. 

Penny  joined  C&D  last  June  having 
spent  a  year  as  a  reporter  on  a  local 
newspaper  in  North  London.  She  has  a 
degree  in  English  Literature  from 
Lancaster  University  and  a  postgraduate 
diploma  in  journalism  from  the  City 
University,  London. 


Brian  Lewis  presents  Mrs  Violet  Cox  with  a 
£200  Bickerton  folding  bicycle  —  first 
prize  in  his  company's  raffle  at  the  recent 
Westchem  exhibition  in  Bristol 


Retiring  Newcastle  pharmacist  tn 
Henderson  can.  drink  a  toast  to  his  future  in 
style.  Mr  Henderson,  a  pharmacist  for  40 
years,  has  been  a  Unichem  customer  for 
nine,  and  Ray  Durey,  Unichem  operations 
manager,  presented  him  with  a  set  of  cut- 
glass  wine  gobiets   


Professor  Brian  Barry,  head  of  the  Bradford  school  of  pharmacy,  presents  a  bouquet  to  Mrs 
Alice  Hemingway,  wife  of  the  late  Wallace  Hemingway,  former  md  of  APS,  and  mother  of 
Keith,  the  current  md,  at  a  dinner  to  mark  the  50th  anniversary  of  the  company.  Over  160 
current  and  retired  employees  and  guests  attended  the  dinner,  which  was  held  in 
Harrogate.  Professor  Barry  is  a  consultant  to  APS  Research  Ltd  (see  p42). 


APPOINTMENTS" 


Warner  Lambert  Co:  Joseph  Williams  is 
elected  chairman,  and  Melvin  Goodes 
president  of  the  corporation.  Mr  Williams 
has  served  as  chief  executive  officer  since 
1979,  and  will  retain  these  responsibilities 
in  his  new  post.  These  appointments  follow 
the  retirement  of  Ward  Hagan  as 
chairman. 

Sangers  Photographies  Wholesale  Ltd: 

Graham  Colin  takes  up  the  newly  created 
post  of  national  accounts  executive.  He 
has  previously  worked  for  both  Hanimex 
and  Dixons. 

Henna  Hair  Health:  Kim  Roper  becomes 
marketing  manager  responsible  for 
shampoos,  conditioners  and  colouring 
products.  Ms  Roper  was  previously  in  the 
Boots  proprietary  toiletries  section. 

Hoechst  AG:  Professor  Wolfgang  Hilger 
succeeds  Professor  Rolf  Sammet  as 
chairman.  Prof  Sammet  has  retired,  but 
will  continue  to  head  the  group's 
supervisory  board. 


AGB  Research:  Ken  Dunning  has  joined 
AGB  to  work  in  the  development  section  of 
the  AGB  Drug  Index.  Mr  Dunning  has 
pharmaceutical  research  experience  with 
IMS  and  was  marketing  statistics  manager 
at  Glaxo.  He  joins  AGB  from  John 
Richardson  Computers. 

Wilkinson  Sword  Ltd:  Alan  Fletcher 
becomes  president  and  managing  director 
of  the  consumer  division.  He  joined 
Wilkinson  in  1982,  and  succeeds  John 
Bloxidge,  who  has  left  the  company. 

Pifco:  Derek  Crabb  becomes  national 
accounts  executive.  Mr  Crabb  previously 
worked  for  Levi  Strauss  and  won  their 
salesman  of  the  year  award  in  1984. 

Laporte  Industries  (Holdings)  pic: 

Jacques  Solvay  becomes  a  non-executive 
director.  Roy  Hanson  and  Bryan  Hall  have 
been  appointed  executive  directors.  Pe^er 
Burridge  takes  up  a  post  as  company 
secretary.  This  follows  the  retirement  of 
Albert  Bietlot  and  Bernard  White. 
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THREE  PROVEN  SALES  WINNERS 

TORBETOL*  Acne  Solution:  a  non-keratolylic.  bactericidal  solution 
for  spots,  pimples,  and  acne  Promotes  rapid  healing  by  destroying 
pimple-producing  bacteria,  so  reducing  inflammation  and  clearing  blocked 
pores 

TORBETOL*  Shampoo:  the  medicated  treatment  for  all  forms  of  dan- 
druff, scientifically  formulated,  containing  two  highly  effective  germicides 
to  leave  hair  clinically  clean  and  dandruff-free 

CALSALETTES*  Tablets:  a  natural  laxative  containing  the  pure 
vegetable  extract  Aloin  Excellent  as  a  long-term  laxative  in  the  treatment  of 
chronic  constipation,  and  just  as  effective  in  short-term  use 

Three  products  available  from  your  local  WHOLESALER  - 
and  soon  to  be  promoted  direct  to  your  customers. 

Further  inlomhition  /i  available  Iroin 

Torbet  Laboratories  Ltd. 

POBox/l.  Maidstone.  Kent  ME  15  900  -Trademarii 


SURGICAL  ELASTIC  HOSIERY 
BELTS  —  TRUSSES 

•  TWO-WAY  STRETCH  ELASTIC  YARN 

•  FLATBED  KNIT  &  CIRCULAR  KNIT 

•  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE-WAY  STRETCH 

•  NYLON  NET 

Stock  Sizes  or  Made  10  Measure 
Obtainable  direct  or  through  your  wholesaler  Write  tor  tterature 

Stock  Belts  (Abdominal  and  Spinal)  -  Elastic  Band  Trussas  -  Jock  Straps 
Suspensory   Bandages  Athletic  Slips  Stockinette  Bandages 

Bastord,  Nottingham 
Grams:  Eeslness 


E.    SALLIS  LTD. 


Vernon  Works, 
Phone:  787841/2 


Product  of 
the  month 


Complete  Vitamin  B  Complex 
lelayed  Release 

iO  Tablets 


HIGH 
POTENCY 

DELAYED 
RELEASE 

COMPLETE 
COMPLEX 


makes 
Food  Supplement 
Company's  Vitamin  B 
tablets  the  supreme 
choice  for  retailers 
and  customers  alike. 


FOOD  SUPPLEMENT  COMPANY 

Seymour  House,  South  St.,  Godalming,  Surrey  


yone  looks  to  Frankfurt  for  beauty  and  hair  care  products  from 


24.  8.  to  28.  8.  1985. 


The 


Fair  and  travel  information, 
admission  tickets: 
Collins  &  Endres 
18  Golden  Square 
London  W1R  3AG 
Tel.:  01-7340  543 
Telex:  LOP  G  26  22  36 


Toiletries,  Perfumery, 


Hairdressers'  Accessories 


Trade  Fair 


will  take 
place  from  24.  8.  to 
28.  8.  1985,  together 
with  7  other  exhibitions  as 
part  of  the  Frankfurt 
International  Trade  Fair. 
The  largest  trade  fair  for 
consumer  goods  in  the 
world. 


Messe 
Frankfurt 


Don't  Gamble, 
worms  spifead  easily.. 


...Although  the  problem  is  not  harmful,  it  can 
be  a  most  distressing  problem  for  some  families, 
so  that's  why  we  at  Reckitt  &  Colman  have 
introduced  a  new  family  pack;  the  all  family 
treatment.  It  still  contains  the  same  tried  and 
tested  ingredients,  piperazine  to  stun  the  worms 


and  senna  to  promote  their  removal  from  the  gut. 

We  have  re- packed  Pripsen  so  that  each 
family  pack  contains  enough  Pripsen  to  treat  the 
whole  family.  Now,  you  can  dispense  effectively 
with  more  confidence  and  less  trouble -a  tried 
and  tested  answer  to  worm  infestation. 


pripsen 


Piperazine  Phosphate  BP 
Standardised  Senna 


The  AM  Family  Treatment 


Prescribing  Information. 

Presentation  A  dual  sachet  pack  Each  individual  sachet  contains  4g  Piperazine  Phosphate  BP 
standardised  senns  equivalent  lo  15  3mg  total  sennosides  calculated  as  sennoside  B. 
Uses  A  potent  anthelmintic  lor  the  eradication  ot  threadworm  and  roundworm  Dosage  and 
admmistra-tion  Adults  and  children  over  6-  1  sachet.  Children  aged  1-6  years- %  sachet 
(2  level  5ml  spoonsful)  Infants  -  3  months  lo  1  year  -  Vi  sachet  (1  level  5ml  spoonful)  Pripsen 
should  be  stirred  into  a  small  glass  of  milk  or  water  and  drunk  immediately  It  is  best  taken  at 
night  by  adults  and  in  the  morning  by  children  The  follow-up  dose  should  be  given 
14  days  after  the  first  dose  to  eliminate  reinfestation  When  treating  roundworms  further 
treatments  at  monthly  intervals  may  be  necessary  to  eliminate  reinfestation  Contra- 


indications, warnings,  etc  Pripsen  should  not  be  used  in  patients  with  severe  bilateral  renal 
dysfunction  As  doses  are  normally  separated  by  at  least  14  days  the  rare  neurotoxic  side  effects 
of  piperazine  (transient  visual  disturbance  and  vertigo)  Which  are  due  to  cumulative  blood-levels, 
are  unlikely  to  occur  and  have  not  been  reported  Although  Pripsen  has  not  been  associated  with 
any  reports  of  teratogenicity,  in  common  with  most  drugs,  its  use  in  the  first  trimester  of  pregnancy 
is  not  advised 

Retail  Price  £1  15  per  dual  sachet  pack  (June  1985) 

Westminster  Laboratories  Ltd  For  further  information  Reckitt  4  Colman  Pharmaceutical 
Division,  Dansom  Lane,  Hull  HU8  7DS  Telephone  0482  26151 


